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(jtofomofto  baby  products 

^  are  proud  to  announce  the 

JfSave  the  Children  £20,000  APPEAL 

Special  promotional  packs,with 
bigdiscounts.  National  women's 
press  advertisingduring  July  and  August. 

Help  Save  the  Children 
and  save  your  customers  money  too. 

See  your  ^ofWrcn  **-^oli<wew  representative  or  wholesaler  for  details. 
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Parliamentary 
debate  after 
1m  petition 
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Influences  on 
pharmacists' 
recommendation 

Boots'  growing 
NHS  volume 

J  It  J  plans  for 
development 


When  a  mouth  ulcer  sufferer  comes  to  you  for  advice 


be  gentle 
with  him. 


By  recommending  Medijel  you  can  promise  him  pain 
relief  within  30  seconds. 

Medijel  is  soft.  Soft  enough  to  placed  right  on  the  point 
of  the  pain.  The  local  anaesthetic,  lignocaine  hydrochloride, 
can  then  start  working  immediately  -  whilst  emollient, 
antibacterial  and  antifungal  agents  help  promote  rapid 
healing. 

All  he's  interested  in,  of  course,  is  something  that 
works.  With  soft,  effective  Medijel  that's  exactly  what  you'll 
be  selling  him. 


Medijel 


in  soft  pastilles  or  soothing  gel 


from  Dendron  Ltd.,  94  Rickmansworth  Rd.,  Watford,  Herts, 
WD1  7JJ.  Tel.  (0923)  29251 
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In  whose  interest? 

The  Proprietary  Articles  Trade  Association  expressed  its 
concern  about  the  price-cutting  of  "ethicals"  in  its  annual 
report  (C&D,  last  week,  p1010)  and  issued  a  warning  on 
the  fate  of  resale  price  maintenance  should  discounting 
increase.  At  least  three  wholesalers,  including  one  of  the 
major  groups,  are  known  to  have  approached  pharmacist 
customers  recently  with  new  offers  of  discounts.  As  far 
as  can  be  established  the  discounts  relate  to  "non-RPM" 
goods  but  a  number  of  drugs  that  would  normally  be 
considered  as  "ethical"  are  included  where  the 
manufacturers  do  not  actively  uphold  RPM. 

In  the  short  term  such  offers  must  look  attractive  to 
pharmacists,  who  need  all  the  profits  they  can  get.  That 
will  hold  good  for  as  long  as  the  arrangements  are 
unofficial  and  not  every  trader  is  involved.  But  when,  as 
is  inevitable,  the  practice  develops  into  a  full  scale  price 
war  who  will  gain?  The  Department  of  Health  will  find  it 
impossible  to  ignore  such  discounts  and  will  undoubtedly 
seek  their  inclusion  in  the  remuneration  calculations. 
Pharmacists  are  reimbursed  their  full  costs  together  with 
a  percentage  on-cost  so  it  is  self  evident  that  when 
discounts  reduce  the  costs  the  on-cost  falls.  The  choice  is 
then  between  a  fall  in  total  remuneration  and  a  tougher 
fight  for  the  negotiators  to  maintain  the  level. 

We  have  heard  it  estimated  that  1,500  independent 
pharmacies  could  close  within  two  years  as  a  result  of 
such  a  move.  The  multiples  would  be  little  affected  because 
they  tend  to  have  their  own  warehouses  and  use  outside 
wholesalers  for  service  lines.  Service,  of  course,  would 
rapidly  decline  as  wholesaler  profits  were  trimmed.  Stocks 
would  be  reduced  to  the  faster  moving  lines.  Credit 
periods  would  be  reduced  putting  an  extra  burden  on 
pharmacists'  cash  flow. 

An  example  of  the  impact  on  profits  that  can  arise  from 
the  increasingly  intense  competition  among  pharmaceutical 
wholesalers  appeared  in  the  Sangers  results  and 
chairman's  statement.  Turnover  for  the  year  ended 
February  1978  had  risen  to  £90.8  million  from  £80. 5m 
whilst  pre-tax  profits  dropped  toJ£1 .6m  from  £2. 4m  (after 
charging  a  number  of  items  of  an  exceptional  and  non- 
recurring nature  to  £240,000).  The  chairman,  H.  T. 
Nicholson,  said  the  change  in  trading  pattern  had  become 
more  marked  during  the  past  year.  Competition  had 
become  increasingly  intense  forcing  the  company  "to  take 
action  appropriate  to  market  conditions".  Exacerbating 
factors  were  reduction  in  stock  profits  by  lower  inflation 
and  by  increasing  change  in  sales  pattern  to  lower  margin 
business.  The  long  term  aim  of  the  company  was  to 
become  less  dependent  on  traditional  pharmaceutical 
wholesaling. 

C&D  believes  that  retail  pharmacists  should  think  very 
hard  before  encouraging  a  price  war  among  the 
wholesalers.  Manufacturers  are  clearly  in  the  best  position 
to  tighten  their  trading  terms  and  enforce  them  under 
the  Resale  Prices  Act,  but  some  have  recently  gone  to 
extraordinary  lengths  to  encourage  chemists  to  take  direct 
stocks  of  bread-and-butter  "ethicals" — to  the  damaging 
exclusion  of  the  wholesalers  and  their  vital  service.  If 
"extra"  discounts  are  available,  surely  they  should  be 
passed  through  the  government's  price  regulation  scheme 
rather  than  risk  disruption  of  the  whole  distribution  chain. 

Should  manufacturers  fail  to  take  effective  action  and 
pharmacists  continue  to  support  discounting  of  "ethicals", 
then  the  flood  gates  will  open  and  it  is  some  of  those  very 
pharmacists  who  will  be  washed  away. 
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Commission  gets 
pharmacy  to 


PAGB  attack  on 
prices  report 


The  Price  Commission  is  accused  of 
having  both  ignored  its  own  findings  and 
paid  insufficient  attention  to  matters  the 
law  requires  it  to  take  into  account,  in 
the  OTC  medicines  manufacturers*  reply 
to  the  Commission's  recent  report  on  the 
industry  (C<£D,  May  27,  p848).  There 
are  also  complaints  that  in  meetings  with 
the  chairman  (Mr  Charles  Williams)  the 
industry's  representatives  felt  they  had 
been  dealt  with  "brusquely  and  in  an 
unacceptable  manner." 

The  reply  has  been  submitted  by  the 
Proprietary  Association  of  Great  Britain 
and  their  accusations  come  in  the  section 
dealing  with  cross-subsidisation  from 
profitable  products  to  the  less  profitable, 
and  the  support  of  research  and  develop- 
ment. The  PAGB  comments :  "One  of 
the  main  difficulties  we  encountered  in 
our  dealings  with  the  Commission  was 
the  lack  of  any  clear  statement  of  its 
aims,  objectives  and  policy. 

No  guidance 

"The  Commission  has  not  so  far  issued 
any  guidance  documents  which  would 
indicate  how  it  proposed  to  interpret  its 
duties  and  responsibilities  under  the  Price 
Commission  Act  1977,  and  the  different 
weightings  it  would  give  to  the  matters 
it  has  under  this  legislation  to  take  into 
account.  The  sooner  the  Commission  is 
required  to  produce  such  a  document, 
so  that  it  can  be  subjected  to  the  normal 
process  of  informed  discussion  and 
criticism,  the  better.  We  do  not  consider 
that  the  notes  produced  by  the  chairman 
in  the  reviews  he  has  published  so  far 
adequately  serve  this  purpose." 

Also  on  cross-subsidisation,  PAGB 
alleges  that  the  Commission  seems  to 
wish  to  penalise  efficient  producers  by 
asking  them  to  accept  lower  returns  than 
they  could  otherwise  have  made.  If 
carried  to  a  conclusion,  this  policy  could 
severely  hamper  research  and  develop- 
ment, and  cause  many  products  to  be 
withdrawn  from  the  market." 

PAGB  finds  "very  dangerous"  the 
Commission's  concept  that  successful 
products  should  be  singled  out  for  the 
sole  reason  that  their  profit  contribution 
differs  from  the  industry  norm.  Tn  fact 
the  average  industry  return  on  capital  is 
around  the  20  per  cent  historic  cost  level 
— only  slightly  better  than  that  of  manu- 
facturing industry  generally.  PAGB  goes 
on:  "The  Commission  has  not  indicated 
anywhere  in  its  report  that  it  feels  that 
the  overall  profits  of  the  industry  are  too 
high.  The  fact  that  certain  efficient  and 
well  managed  companies  are  managing 
to  take  respectable  profits  from  their 
products  while  not  only  maintaining  their 
volume  turnover  and  competitive  prices, 
but  achieving  a  substantially  lower  rate 
of   price   inflation    than  corresponding 


market  sectors,  should  be  a  matter  for 
praise  rather  than  opprobrium." 

On  advertising,  PAGB  cannot  recon- 
cile the  report's  finding  that  a  high 
advertising  to  sales  ratio  is  virtually 
unavoidable  with  its  decision  that  adver- 
tising is  unacceptable  and  gives  rise  to 
the  generation  of  high  margins.  The 
Commission  recommended  that  competi- 
tion should  be  furthered  by  more  infor- 
mation about  unbranded  products  being 
made  available.  "The  Commission  is 
vague  about  the  mechanism  for  achiev- 
ing this.  They  do  not  say  whether  the 
funds  for  the  purpose  should  be  provided 
by  the  generic  manufacturers,  or  by  the 
taxpayer.  The  first  option  is  unlikely, 
given  the  generally  low  rate  of  return 
produced  by  such  products,  and  the 
second  should,  we  feel,  be  resisted  as  a 
matter  of  public  policy  in  view  of  the 
urgent  need  to  reduce  Government 
expenditure." 

Overall.  PAGB  feels  that  the  Commis- 
sion presented  a  fair  and  factual  picture 
of  the  industry  in  the  body  of  its  report 
— but  that  it  interpreted  the  facts  in  a 
confusing  way.  "Its  conclusions  are  not 
soundly  based  on  the  factual  findings." 
And  there  is  another  bone  of  contention: 
the  content  of  the  report  was  given  in  a 
television  news  bulletin  an  hour  before 
PAGB  itself  was  allowed  sight  of  a  copy. 
Since  it  was  also  issued  with  a  "one- 
sided" Press  release,  the  industry's  case 
was  poorly  represented  in  the  media  and 
PAGB  wants  the  system  reviewed. 


cut  a  price 

A  pharmacy  reduced  the  price  of  tam-| 
pons  from  £0.38  to  £0.23  following  the] 
intervention  of  a  Price  Commission  re-I 
gional  office,  according  to  the  Commis-I 
sion's  report  for  the  three  months  to 
April  30.  The  intervention — the  result  of 
"a  pricing  error" — was  one  of  376  price 
reductions  secured  by  the  regional  offices1 
after  complaints  from  members  of  the] 
public.   In  another  case,  a  shop's  stock] 
of  13  tins  of  instant  coffee  was  reduced! 
by  £0.54  a  tin. 

According  to  the  report  the  number! 
of  complaints  was  less  than  in  the  third  I 
quarter  of  1977,  reflecting  the  slowing! 
down  of  price  increases  in  the  shops.  On  I 
inquiry  by  the  commission's  regional  I 
staff  most  increases  were  found  to  be] 
reasonable;  also  the  complainant  was! 
satisfied  more  often  than  not  when  the  I 
background  for  the  increase  was  explain- 1 
ed.  The  report  says  that  the  efforts  of  I 
regional  staff  to  ensure  that  traders  do  not  I 
re-price  where  this  conflicts  with  thel 
Price  Code  rules  have  achieved  some  I 
success — 500  of  the  complaints  were  I 
about  this.  However  in  some  cases  it  was  I 
found  that  the  rules  permitted  re-pricing.  I 


NHS  anniversary 

The  Socialist  Medical  Association  is  cele- 
brating the  30th  anniversary  of  the  NHS 
with  a  meeting  at  the  House  of  Commons 
on  July  5  at  7  pin.  Mrs  Barbara  Castle 
and  Mr  David  Ennals,  past  and  present 
Secretaries  for  Social  Services  will  speak 
at  the  meeting  as  will  Mr  Kenneth  Robin- 
son, Minister  of  Health,  1964  to  1968. 


OTC  medicines  face  problems 


An  increased  official  endorsement  of  the 
concept  of  responsible  self-medication 
during  the  past  year  is  noted  by  Mr  John 
Wells,  executive  director  of  the  Pro- 
prietary Association  of  Great  Britain,  in 
the  PAGB's  1977-78  report. 

But  looking  to  the  future  of  self- 
medication  Mr  A.  A.  Fuell.  PAGB  secre- 
tary, forecasts  that  product  liability 
legislation  will  make  it  very  difficult  for 
the  pharmaceutical  industry  to  be  inno- 
vative. Also  the  EEC  may  impose 
restrictions  on  advertising  and  marketing 
and  the  anticipated  continuing  decrease 
in  the  number  of  pharmacies  could  tilt 
the  balance  in  favour  of  a  visit  to  the 
doctor.  However,  Mr  Fuell  believes  that 
if  consumers'  representatives  lessen  their 
hostility  to  "producers"  and  actively 
co-operate,  manufacturers  of  home 
medicines  may  feel  their  position  is  more 
assured  and  develop  new  and  better 
products. 

The  PAGB  report  comments  that 
although  legislation  emanating  from  the 
Department  of  Health  (the  Medicines 
Act)  is  now  fully  operational  and  the 


next  few  years  can  be  spent  by  the 
industry  in  adapting  to  the  new  laws, 
other  Government  departments  are 
bringing  in  legislation  which  will  affect 
manufacturers.  As  the  proprietary  medi- 
cines industry  has  a  much  smaller  voice 
in  these  areas  than  in  its  dealings  with 
the  Department  of  Health,  the  PAGB 
executive  committee  decided  in  January 
1978  to  join  the  Confederation  of  British 
Industry  as  a  trade  association  member. 

The  successful  attempt  to  delay  imple- 
mentation of  Part  III  of  the  Medicine 
Act  by  representations  to  the  govern- 
ment from  the  PAGB  and  the  Pharma- 
ceutical Society  highlights  that  the 
proprietary  medicines  industry  can  act 
in  the  interests  of  pharmacists  contrary 
to  accusations  of  the  opposite.  The  report 
says  it  is  gratifying  that  the  combination 
of  the  two  organisations  was  seen  to  be 
effective. 

The  result  of  another  effective  co- 
operation during  the  year  is  that  there 
is  now  only  one  implementation  date 
each  for  wholesalers  and  retailers  for 
the  Medicines  (Labelling)  Regulations. 
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Commons  debate 
follows  the  million 
signature  petition 


The  pharmacists'  arbitration  petition, 
with  almost  a  million  signatures,  was 
presented  to  Conservative  MP  Jim  Lester 
on  Tuesday.  Mr  David  Sharpe,  Pharma- 
ceutical Services  Negotiating  Committee 
chairman,  and  other  officers,  met 
Mr  Lester  outside  the  Houses  of  Parlia- 
ment. Mr  Lester  was  to  present  the 
petition  to  the  House  of  Commons  on 
Wednesday  night  and  on  Thursday 
the  Shadow  Spokesmen  for  Health, 
Mr  Patrick  Jenkin  and  Dr  Gerard 
Vaughan,  were  due  to  open  a  three-hour 
debate  on  pharmacy's  problems  in  an 
attempt  to  achieve  arbitration.  The 
Opposition  has  two  supply  days  (of  26 
for  raising  issues  of  choice)  left  this 
session  and  half  a  day  is  to  be  given  for 
the  arbitration  debate — a  measure  of  its 
importance,  said  Mr  Lester  at  a  Press 
conference  later. 

The  petition  attracted  the  950,000 
signatures  (more  are  still  arriving)  in  less 
than  four  weeks  and  is  believed  to  be 
the  third  largest  presented  to  Parliament. 
It  represented  a  signature  by  one  in  50 
of  the  total  population  and  it  had  to  be 
recognised  that  not  all  the  public  visited 
pharmacies  and  not  all  pharmacies  took 
part  [Boots  declined  by  agreement  of  the 
Company  Chemists  Association],  said 
Mr  Alan  Smith,  PSNC  chief  executive. 
Mr  Sharpe  pointed  out  that  pharmacists 
were  prepared   to   bind   themselves  in 


advance  to  an  arbitration  decision  and 
therefore  he  found  it  difficult  to  under- 
stand the  Department  of  Health"s  reluc- 
tance to  agree  to  it.  Mr  Lester  said  he 
could  not  state  what  measures  his  party 
would  take  to  help  pharmacy  if  a 
Conservative  government  were  formed 
after  the  next  election. 
□  The  number  of  signatories  to  the  all- 
party  motion  on  pharmaceutical  services 
stands  at  268. 

Mr  D.  Sharpe  presents  the  signatures  to 
Mr  J.  Lester  (left) 


Holding  some  of  the  signed  petition  forms  are,  from  left  to  right,  Mr  D.  Coleman,  chairman 
PSNC  publicity  committee,  Mr  S.  Axon,  PSNC  secretary,  Mr  A.  J.  Smith,  PSNC 
chief  executive,  Mr  3.  Lester,  MP  for  Beeston,  Mr  D.  Sharpe,  PSNC  chairman 


Call  for  new  law 
to  detain 
shoplifters 

Fresh  legislation  to  give  retailers  new 
powers  to  "detain"  suspected  shoplifters 
and  yet  give  them  complete  protection 
against  civil  action  for  wrongful  arrest, 
was  suggested  this  week  at  a  security  con- 
ference in  Leicester.  Speaking  at  the 
National  Security  &  Protection  Exhibi- 
tion conference,  Mr  Frank  Pegg,  chief 
executive,  Volumatic  Ltd  said  retailers 
should  be  freely  allowed  to  detain 
individuals  if  they  had  a  reasonable 
suspicion  that  they  had  stolen  goods. 

"At  the  moment,  the  retailer  or  store 
detective  has  no  option  but  to  arrest 
shoplifters,  and  often  the  thief  gets  away 
because  the  retailer  is  afraid  to  do  this 
for  fear  of  the  legal  consequences  of 
making  a  mistake.  Whilst  the  suspected 
thief  is  detained,  the  retailer  can  deter- 
mine quickly  if  a  theft  has  occurred. 
If  not,  the  detainee  is  free  to  go,  and 
the  retailer  cannot  be  prosecuted  for 


wrongful  arrest,  deprivation  of  liberty, 
slander,  etc. 

Above  all,  he  said,  the  retailer's 
ability  to  detain  would  reduce  retail 
theft  significantly  by  providing  a  bigger 
deterrent  to  shoplifters. 

"Honesty"  lapel  badges,  with  slogans 
such  as  "honesty  patrol  on  duty",  "shop- 
lifting is  a  crime"  and  "reduced  theft 
means  lower  prices"  and  trolleys  fitted 
with  "honesty  patrol"  slogans,  were 
featured  in  the  Volumatic  security  shop 
at  the  exhibition.  The  company  says  the 
"climate  of  honesty"  system  is  used 
successfully  in  the  US  to  deter  shoplifters. 

Wrong  diluent 
with  Glucagon 

Part  of  some  batches  of  Glucagon  Novo 
lOmg  have  been  supplied  with  a  diluent 
of  inappropriate  pH.  When  this  diluent 
is  added  to  the  freeze-dried  Glucagon 
substance,  the  resultant  solution  may 
appear  cloudy  and  must  not  be  used  in 
any  circumstances. 

The  diluent  concerned  has  a  batch  no 
11*17  and  is  likely  to  have  been  supplied 


with  some  (but  not  all)  vials  of  Glucagon 
freeze-dried  substance  batch  nos  23*7 
and  30*7.  If  packs  include  any  vials  of 
diluent  no  11*17.  these  vials  of  diluent 
should  be  returned  immediately  to 
Novo's  UK  distributors,  Farillon  Ltd, 
Bryant  Avenue,  Romford,  Essex. 

In  an  emergency  situation,  the  com- 
pany recommend  that  the  Glucagon 
Novo  1  mg  pack  is  dispensed. 

Welsh  Executive 
election  results 

The  following  candidates  were  successful 
in   the  Pharmaceutical   Society's  Welsh 
Executive  elections  (votes  in  brackets): 
Roy  Jones,  Mid  Glamorgan  (304) 
Albert  Howells,  Dyfed  (291) 
Alan  M.  Crabbe,  Cardiff  (244) 
William  J.  Ridgway,  Wrexham  (210) 

Not  elected:  Henry  J.  Metcalfe  (196), 
David  E.  Leitch  (184),  Linda  J.  Stone 
(177),  D.  Hopkin  Maddock  (157), 
J.  Hetherington  Fogg  (150).  Of  the  1,605 
voting  papers  issued,  590  were  received 
back,  578  of  which  were  valid. 
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'Common  fund  better  than 
strict  liability  for  drugs' 


A  no-fault  or  common  fund  compensa- 
tion system  would  be  preferable  to  strict 
liability  in  the  case  of  prescribed  drugs, 
believes  the  Royal  College  of  Physicians. 
In  a  response  to  the  Pearson  Commis- 
sion's proposal  to  apply  the  strict  liability 
principle  to  drugs,  RCP  said,  this  week, 
that  a  centrally  administered  fund  similar 
to  that  proposed  for  motor  accident 
injuries,  would  be  necessary.  A  levy  on 
drug  sales  might  be  considered  as  a 
source  of  revenue. 

The  College  says  the  treatment  of 
disease  by  drugs  is  not  a  simple  matter 
of  supply  of  product  by  manufacturer  to 
user.  Drug  therapy  involves  a  product 
inherently  capable  of  causing  damage 
even  if  made  and  used  correctly.  Manu- 
facturer, prescriber  and  pharmacist  may 
all  give  advice  and  directions  to  a  user 
who  may  have  idiosyncratic  defects.  It 
may  not  be  possible  to  ascribe  adverse 
changes  to  the  drug  particularly.  The 
College  foresees  a  danger  of  claims  whose 
justice  cannot  be  ascertained  and  of  the 
public  being  encouraged  to  expect  com- 
pensation where  causation  cannot  be 
established.  One  example  of  difficulty 
could  be  women  taking  oral  contracep- 
tives with  an  increased  liability  to  heart 
attacks.  In  no  one  case  could  it  be  said 
that  the  contraceptive  was  the  cause,  the 
College  argues.  Adverse  effects  of  drugs 
could  also  be  similar  to  spontaneous 
disease  symptoms,  for  example,  jaundice. 

Some  guidelines 

Turning  to  the  circumstances  for  con- 
sideration of  "defective"  the  College  pro- 
poses some  guidelines.  The  buyer  of 
drugs  on  open  sale  would  be  entitled  to 
expect  a  high  degree  of  safety  provided 
the  manufacturer's  instructions  were 
followed.  However,  for  drugs  given  in 
serious  diseases  such  as  cancer,  the  risks 
of  adverse  effects  would  be  high  but  with- 
holding treatment  may  be  more  serious. 
Where  a  new  drug  was  prescribed  for  a 
condition  for  which  equally  effective 
drugs  were  already  available  the  patient 
would  be  entitled  to  expect  the  same 
degree  of  safety  for  all.  Safety  would 
need  to  be  judged  according  to  compara- 
tive risks.  The  College  points  out  that  it 
would  be  against  public  interest  to  take 
any  action  that  could  discourage  drug 
companies  from  developing  new  products 
for  seriously  disabling  conditions. 

A  consequence  of  strict  liability  for  all 
adverse  effects,  could  be  a  pronounced 
reduction  in  development  and  marketing 
of  new  drugs  with  a  resultant  increase  in 
human  suffering,  says  the  report.  Drug 
manufacturers  could  attempt  to  protect 
themselves  by  issuing  elaborate  and 
restrictive  data  sheets  warning  of  all 
possible  adverse  effects — "passing  the 
buck"  to  doctors.  The  College  says  it  does 
not  seek  special  immunity  for  doctors 
from  negligence  claims  but  there  could 
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be  special  problems  in  passing  on  warn- 
ings provided  by  manufacturers:  the 
patient  may  be  too  ill  to  understand 
(or  even  receive)  warnings;  the  doctor 
may  not  be  able  to  quantify  risks; 
patients  may  become  worried  about  risks 
and  not  take  the  drug. 

It  would  not  be  in  the  patient's  interests 
if  a  doctor  were  forced,  by  feeling 
threatened,  to  give  priority  to  his  own 
protection  rather  than  the  practice  of 


effective  medicine.  Documentation  pro- 
cedures to  prove  full  instructions  had 
been  given  would  be  the  probable  result 
of  strict  liability  introduction.  Time 
wasting  and  damage  to  mutual  confidence 
between  doctor  and  patient  could  arise. 

Thus  the  College  recommends  the  no 
fault  system  of  compensation  by  which 
no  over-elaborate  and  restrictive  data 
sheets  would  be  necessary.  The  prescriber 
could  use  his  judgment  in  advising  the 
patient  and  where  something  went  wrong 
the  patient  would  approach  only  one 
central  body.  Reasonable  warnings  and 
restrictions  would  still  be  required  in 
appropriate  cases  but  the  need  for  defen- 
sive medicine  would  be  removed,  the 
College  says. 


Views  on  compensation 


Differing  views  on  product  liability  and 
who  should  be  responsible  for  compen- 
sation were  announced  last  week  by  con- 
sumer organisations  and  the  Confedera- 
tion of  British  Industry.  A  joint  statement 
from  the  National  Consumer  Council, 
Consumers'  Association,  and  National 
Federation  of  Consumer  Groups  suggests 
manufacturers  should  be  strictly  liable  for 
compensation  where  any  user  suffers  per- 
sonal injury  or  damage  to  property.  At 
present,  a  person  who  did  not  buy  the 
product  would  have  to  prove  negligence 
on  the  part  of  the  manufacturer  before 
being  compensated.  Mr  Maurice  Healy, 
head  of  NCC  consumer  policy  unit  said 
"Had  the  proposals  been  law  at  the  time, 
parents  of  thalidomide  victims  would 
probably  not  have  had  to  battle  for  years 
in  the  courts  to  get  compensation".  The 
consumer  groups  also  want  all  types  of 
producers,  including  pharmaceutical  man- 
ufacturers, to  be  strictly  liable  for  their 
products.  They  also  suggest  that  the 
Committee  on  Safety  of  Medicines  should 
share  responsibility  as  the  licensing  body. 

Financial  compensation  for  personal 
injury  should  be  unlimited,  but  the  groups 
agree  that  compensation  for  property 
damage  could  be  restricted.  They  con- 
sider producers  are  unduly  pessimistic 
about  the  effect  on  prices  although  they 
recognise  some  extra  costs  may  be  in- 
volved— mainly  in  extra  insurance  cover. 
Mr  Healy  argues  that  prices  have  not 
been  pushed  up  by  the  existing  system 
whereby  retailers  are  responsible  for  loss 
or  damage  due  to  defective  products. 

Other  proposals  by  the  consumer 
organisations  include:  Existing  rights  to 
claim  against  the  seller  should  continue; 
strict  liability  should  extend  to  whole- 
salers and  retailers  if  a  fault  in  the  pro- 
duct occurs  after  it  leaves  the  manu- 
facturer; manufacturers  should  not  be 
liable  if  the  consumer  uses  the  product 
unreasonably  or  ignores  warnings;  im- 
porters should  be  strictly  liable  for  pro- 
ducts produced  overseas  with  administra- 
tive arrangements  to  ensure  importers 
are  adequately  insured;  retailers  who  sell 
own  brands  or  unbranded  goods  should 
be  strictly  liable  for  them;  to  make  a 
claim  for  personal  injury,  it  should  be 


enough  for  consumers  to  show  there  was 
a  "reasonable  probability"  that  a  de- 
fective product  was  responsible — the  pro- 
ducer would  have  a  good  defence  if  he 
could  show  the  injury  was  not  caused  by 
the  defect. 

The  consumer  organisations  say  that 
the  size  of  claims  and  compensation  in 
the  UK  would  not  relate  to  those  in  the 
USA  because  the  method  of  assessment 
is  different.  In  the  USA  damages  are 
awarded  by  juries  taking  into  account 
that  insurance  companies  would  pay  and 
that  lawyers'  fees  are  charged  as  a  per- 
centage of  damages  obtained.  In  the  UK 
a  judge  assesses  claims  using  well  tried 
principles  and  also  the  rule  of  contribu- 
tory negligence  applies  which  could  re- 
duce or  extinguish  damages. 

The  Confederation  of  British  Industry 
argued  that  the  government  should  share 
the  cost  of  compensation.  Manufacturers, 
said  Sir  John  Methven,  CBI  director 
general,  could  not  and  should  not  be  ex- 
pected to  bear  the  whole  responsibility. 
The  cost  burden  of  strict  liability  could 
prohibit  the  import  of  some  items  and 
the  reduced  viability  could  result  in  UK 
made  goods  being  withdrawn  from  the 
market.  Prices  in  retail  outlets  could  also 
be  increased.  Sir  John  warned,  because 
manufacturers  would  have  to  take  addi- 
tional insurance  or  set  aside  funds  for 
compensation.  UK  competitiveness  could 
be  reduced,  he  said.  The  CBI  says  further 
discussion  is  essential  before  decisions 
are  taken  by  the  Government. 

Before  the  proposals  became  law  the 
EEC  Commission  would  need  to  agree — 
at  present  a  draft  directive  is  in  circula- 
tion. Member  states  would  then  have  to 
implement  the  final  proposals.  The  under- 
lying principle  of  the  proposed  changes 
is  that  those  injured  or  the  dependents  of 
those  killed  by  defective  products  should 
be  appropriately  compensated  by  those 
responsible  for  putting  the  defective  pro- 
duct into  circulation  without  the  need  to 
prove  negligence  on  their  part.  The  gov- 
ernment is  at  present  considering  com- 
ments on  the  report  of  the  Royal 
Commission  on  Civil  Liability  and  Com- 
pensation for  Personal  Injury  (Pearson 
report). 
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SPRAY 

pain  relieving 
skin  spray 


rapid  cooling  relief  for 
muscular  pain  and  spasm 


DOUBLE  BONU 

linked  to  display  when 
ordered  through  your 
PR  representative 


Order  through  your 
wholesaler  or 

PR  representative  now 
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Arthur  H.  Cox  present 
the  latest  additions  to 

their  new  range 
of  high  quality  generics. 

Methyldopa  Chlorpropamide 
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THE  COX  RANGE  OF  GENERICS 


*  manufactured  to  Cox's  stringent 
Quality  Control  standards. 

*fast  reliable  delivery. 

wide  range  of  packs  and  tablet 
strengths. 

*  available  from  Sangers,  Vestric, 
other  major  wholesalers  and  direct 
through  our  representatives  and 
Sales  Office. 


Strength 

Pack 

Price  to 
Chemists 

Methyldopa 

125mg 

250 

£5.53 

250mg 

250 

£8.00 

250mg 

1000 

£30.00 

500mg 

250 

£15.50 

500mg 

500 

£30.20 

Chlorpropamide 

100mg 

500 

£7.00 

250mg 

500 

£15.40 

Frusemide 

20mg 

250 

£3.80 

40mg 

500 

£13.00 

40mg 

1000 

£25.00 

500mg 

100 

£30.00 

Diazepam 

2mg 

500 

£2.65 

2mg 

1000 

£4.97 

5mg 

500 

£3.85 

5mg 

1000 

£7.40 

10mg 

500 

£6.10 

Nitrazepam 

5mg 

500 

£5.80 

AfthufH.  Com  A  Co  limited 


Full  technical  and  price  details  are  available  on  request. 


PhOffnOCCIltiCOJ/  93  Lewes  Road,  Brighton,  Sussex  BN2  3QJ  Tel:  Brighton  603084  (24  hour  answering  service) 
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PEOPLE 


TOPICAL  REFLECTIONS 

by  Xrayser 


Mr  W.  J.  Moffett,  MPSNI,  has  become 
a  trustee  of  the  Ulster  Chemists'  Asso- 
ciation following  the  resignation  of  Mr 

H.  G.  Campbell,  FPS1NI,  of  Ballymoney. 
Mr  Moffett  was  a  former  president  in 
I960  and  1961  and  one  of  the  longest 
serving  members  of  Committee.  He  re- 
tired from  business  a  few  months  ago 
after  more  than  40  years. 

Deaths 

Dawson:  Suddenly  on  June  19,  Mr  Peter 
Dawson.  He  joined  Ernest  Jackson  & 
Co  in  1964  as  representative  for  the  West 
Country. 

Linstead:  On  June  23,  at  Putney  hospital 
after  a  long  illness,  Alice  Winifred 
Linstead,  Lady  Linstead,  wife  of 
Sir  Hugh  Linstead,  OBE,  LLD,  FPS, 
chairman  of  Macarthys  Pharmaceuticals 
Ltd  and  former  secretary  and  registrar 
of  the  Pharmaceutical  Society 

News  in  brief 

□  The  Babies  Dummies  (Safety)  Regu- 
lations 1978,  SI836:  1978  (C&D,  last 
week,  pi 01 2)  are  available  from  HM 
Stationery  Office,  £0.20. 

□  The  South  Western  Region  of  the 
Freight  Transport  Association  has  moved 
to  Hermes  House,  Queens  Avenue,  Clif- 
ton, Bristol,  telephone  0272  312187. 

□  The  proceedings  of  the  symposium  on 
schizophrenia,  held  by  Janssen  Pharma- 
ceutical Ltd,  in  October  1977,  have  now 
been  published.  Copies  can  be  obtained 
from  Dept  CGA.  Janssen  Pharmaceutical 
Ltd,  Janssen  House,  Chapel  Street,  Mar- 
low,  Bucks. 

□  The  Poisons  (Amendment)  Rules  1978 
(SI  1978  No  672,  HM  Stationery  Office, 
£0.10)  came  into  operation  on  June  26 
and  relieve  poisons  covered  by  the  Pack- 
aging and  Labelling  of  Dangerous  Sub- 
stances Regulations  1978  from  some 
provisions  of  the  Poisons  Rules  (C&D, 
May  27,  p844). 

□  A  new  cumulative  edition  of  USAN 
and  the  USP  Dictionary  of  Drug  Names 
has  been  published.  The  book  includes 

I,  732  USAN  (United  States  adopted 
name)  entries;  3,100  brand  names;  2,300 
investigational  drug  codes  and  NSC 
(National  Cancer  Institute)  numbers. 
Orders  for  the  book  ($18.50)  to  USAN 
division,  USP  Convention,  Inc,  12601 
Twinbrook  Parkway,  Rockville,  Md 
20852,  USA. 

□  A  photographic  exhibition  showing  the 
work  of  the  World  Wildlife  Fund  in 
Great  Britain  and  abroad  will  be  on  view 
in  the  Kodak  Photographic  Gallery,  246 
High  Holborn,  London  WC1,  from  July 
5  until  August  4.  The  exhibition  will  be 
in  three  sections — "conservation,  what  it 
is  and  why  it  is  necessary",  "what  is  the 
role  of  the  World  Wildlife  Fund?";  and 
"what  can  I  do  to  help?".  After  the 
London  opening,  the  exhibitions  will  tour 
various  provincial  centres,  including 
Woburn  Abbey,  Liverpool  and  Leeds. 


Brace  of  grouses 

Since  the  imposition  of  the  standard  minimum  5-ml  dose  brought  the 
need  to  prepare  dilutions  of  medicine,  particularly  for  infants,  most  of 
us  have  had  an  odd  patient  or  two  for  whom  treatment  continued  for 
upwards  of  a  year.  For  the  past  18  months  I  have  been  dispensing  a 
product  whose  stability  is  reduced  by  dilution  to  ten  days.  As  the  script 
called  for  a  larger  supply  I  have  been  preparing  two  supplies,  endorsing 
the  margin  of  the  form  with  details  of  the  dilution  and  the  dates  of  the 
initial  and  subsequent  dispensings,  for  which  I  claimed  payment.  I 
have  only  just  discovered  that  we  do  not  receive  payment  for  this  work. 
This  means  that  for  this  one  patient  alone  I  have  dispensed  some  18 
prescriptions  and  supplied  18  bottles  without  payment.  I  am  white  with 
anger,  not  only  because  of  this — which  is  the  first  free  grouse — but 
because  none  of  these  disallowed  prescriptions  were  returned  to  me 
— which  is  the  second,  making  our  brace. 

I  have  therefore  made  a  fool  of  myself  in  doing  what  I  felt  to  be  correct 
and  assuming  that  a  grateful  authority  would  endorse  my  action.  It  is 
possible  that  as  a  contractor  I  have  already  been  told  that  I  would  not 
be  paid.  I  cannot  remember  it,  but  it  is  possible.  But  the  situation 
should  never  have  been  allowed  to  arise.  I  understand  that  PSNC  and 
the  Society  have  been  pressing  the  Department  to  rationalise  the 
situation  concerning  this  and  other  kinds  of  "repeat"  scripts — and  that 
PSNC  has  also  demanded  that  Pricing  Bureaux  should  always  notify  the 
chemist  when  an  endorsement  is  rejected — but  obviously  success  still 
eludes  them  for  the  anomaly  continues.  With  hindsight  it  seems  to  me 
that  we  should  have  refused  point-blank  to  countenance  the  imbecility 
inherent  in  this  5  ml  fiasco  and  have  insisted  on  a  small  dose  measure 
in  addition. 

I  am  certainly  not  content  to  continue  my  unpaid  service.  As  it  is 
professionally  unthinkable  to  dispense  a  month's  supply  of  preparation 
which  is  known  to  deteriorate  after  seven  to  ten  days  (and  I  imagine 
that  in  any  case  the  DHSS  could  take  serious  action  against  us  if  we 
did)  the  only  course  open  to  us  is  to  dispense  one  supply.  I  think  we 
are  all  disappointed  that  we  haven't  had  a  leader  who  would  stick  his 
neck  out  and  tell  us  to  do  just  that,  and  so  it  seems  we  must  tell  our 
men  what  to  do. 

Let  doctors  know 

But  when  we  get  these  scripts,  we  must  write  to  the  doctors  pointing 
out  "That  because  of  the  DHSS  directive  we  are  obliged  to  bulk  up 
their  small  doses  to  a  big  5-ml  spoonful.  This  dilution  which  is 
mandatory,  affects  the  stability  of  the  mixture  which  consequently 
deteriorates  after  seven  to  ten  days.  Because  the  NHS  will  not  pay  us 
a  further  dispensing  fee  or  container  allowance  we  are  only  able  to 
supply  seven  to  ten  days  treatment  per  prescription.  We  think  the 
situation  ridiculous  and  are  pressing  for  a  change,  either  an  undiluted 
smaller  dose  or  payment  for  our  work,  and  would  ask  for  their  help 
via  the  BMA." 

My  wife  says  that  if  a  doctor  had  such  a  note  from  me  he  would  tell 
the  patient  to  go  to  another  chemist.  Not  a  nice  thought.  I  don't  want 
to  lose  my  customers,  which  is  why  I  ask  everyone  who  has  ever  had 
this  problem  to  contact  the  PSNC  either  locally  or  at  headquarters* 
asking  them  to  issue  contractors  with  such  a  directive  and,  say,  20 
letters  for  doctors,  as  the  first  industrial  action  we  should  take,  and 
suggesting  that  the  BMA  be  contacted  with  a  view  to  forming  a 
combined  pressure  group  to  bring  some  sense  back  into  this  small 
dosage  comedy. 

As  a  matter  of  interest,  from  the  dilution  list  alone  we  find  that 
Mysoline,  Maxolon,  Rinurel,  Ospolot  and  Minadex  are  all  reduced  in 
stability  when  their  diluted  forms  are  dispensed,  and  although  it  does  not 
say  so  on  that  list,  so  also  are  Epilim  syrup  and  Largactil  syrup,  Have  a 
care  ...  we  are  at  risk  as  well  as  our  patients. 
*  Suite  1,  Langwood  House,  63  High  Street,  Rickmansworth,  Herts 
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PRESCRIPTION 
SPECIALITIES 

Benoxyl  range 
is  renamed 

The  Benoxyl  range  has  been  repack- 
aged and  renamed  in  order  to  give 
a  clearer  description  of  the  product. 
Benoxyl  lotion  1  plain  becomes  Benoxyl 
5  lotion;  Benoxyl  lotion  2  regular,  Ben- 
oxyl 5  with  sulphur;  Benoxyl  lotion  3 
strong,  Benoxyl  10  with  sulphur  lotion; 
Benoxyl  cream  1  plain,  Benoxyl  5  cream 
(now  40g);  Benoxyl  cream  2  regular, 
Benoxyl  5  with  sulphur  cream  (40g);  Ben- 
oxyl cream  3  strong,  Benoxyl  10  with 
sulphur  cream  (40g).  Stiefel  Laboratories 
(UK)  Ltd,  Slough,  Berks. 

Furadantin  pack 

Eaton  Laboratories  have  introduced  a 
300ml  flat  bottle  of  Furadantin  suspen- 
sion (£2.18  trade).  The  suspension  is 
presently  available  in  bottles  of  150ml 
and  two  litres.  Stocks  of  both  sizes  are 
still  available  but  no  further  production 
will  be  undertaken  and  once  stocks  of 
these  sizes  have  been  exhausted,  the 
300ml  pack  will  be  the  only  available 
presentation.  Eaton  Laboratories,  Regent 
House,  The  Broadway,  Woking,  Surrey. 

Vastarel  discontinued 

Vastarel  lmg  (100  tablets)  will  not  be 
supplied  after  July  2,  when  present 
stocks  will  be  exhausted.  However  the 
product  will  continue  to  be  available 
from  wholesalers  for  some  time.  Servier 
Laboratories  Ltd,  Servier  House,  Horsen- 
den  Lane  South,  Greenford,  Middlesex. 

Asilone  for  infants 

Berk  Pharmaceuticals  Ltd  have  reintro- 
duced Asilone  for  infants.  The  price 
structure  is  as  before,  ie  100ml,  £0.84. 
Full  details  of  the  terms  available  to 
pharmacies  re-stocking  the  product  can 
be  found  in  the  full  page  advertisement  in 
this  issue.  Berk  Pharmaceuticals  Ltd, 
Station  Road,  Guildford,  Surrey. 

Anethaine  move 

Farley  Health  Products  Ltd,  of  Torr 
Lane,  Plymouth,  Devon,  have  taken  over 
the  marketing  and  distribution  of  Ane- 
thaine cream  from  Glaxo  Laboratories 
Ltd.  Farley  Health  Products  Ltd,  Torr 
Lane,  Plymouth,  Devon  PL3  SUA 

CSamoxyl  injection 

Beecham  Animal  Health  have  now  added 
Clamoxyl  aqueous  injectable  suspension 
to  their  new  Clamoxyl  range  (C&D, 
May  20,  p812).  The  injection  is  available 
as  a  single  lOg  vial  (£7.90,  trade)  and  as 
a  pack  of  6  x  2.5g  vials  (£26.91  trade). 
Beecham  Animal  Health,  Beecham 
House,  Brentford,  Middlesex. 


CLOPIXOL  injection 

Manufacturer  Lundbeck  Ltd,  Lundbeck 
House,  Hastings  Street,  Luton  LU1  5BE 
Description  A  straw-coloured  solution  of 
cis-clopenthixol  decanoate  200mg  per  ml 
in  thin  vegetable  oil 

Indications  A  depot  neuroleptic  for  the 
treatment  of  psychoses,  especially  schizo- 
phrenia 

Contraindications  Acute  alcohol,  bar- 
biturate or  opiate  poisoning.  In  patients 
with  parkinsonism,  severe  arteriosclerosis, 
senile  confusional  states  or  advanced  re- 
nal, hepatic  or  cardiovascular  disease 
Dosage  200  to  400mg  by  deep  intra- 
muscular injection  every  two  to  four 
weeks.  See  literature 

Precautions  Not  to  be  administered  to 
children  or  during  pregnancy,  particularly 
first  trimester  unless  importance  of  use 
outweighs  hazards.  Ability  to  drive  and 
operate  machinery  may  be  affected 
Side  effects  Extrapyramidial  side  effects 
may  occur,  especially  during  early  phase. 
Drowsiness  and  changes  in  weight  have 
been  reported 

Storage  At  room  temperature.  Stable  for 
2  years  from  date  of  manufacture 
Packs  10  x  1ml  ampoules  (£22.60  trade) 
Supply  restrictions  Prescription  only 
Issued  July,  1978 

BENOXYL  10  lotion 

A  new  product,  Benoxyl  10  lotion  has 
been  introduced  by  Stiefel 
Description  White  lotion  containing 
benzoyl  peroxide  10  per  cent 
Indications  Treatment  of  acne  vulgaris 
Method  of  use  Applied  to  affected  areas 
once  daily 

Precautions,  etc  As  for  other  Benoxyl 
preparations 

Packs  Bottles  30  ml  (£0.82  trade) 
Supply  restrictions  Pharmacy  only 
Issued  June,  1978 

ACETOXYL  2.5  and  5  acne  gel 

Manufacturer  Stiefel  Laboratories  (UK) 
Ltd,  Wellcroft  Road,  Slough,  Berks 
Description  An  invisible,  non-greasy  gel 
containing  2.5  per  cent  or  5  per  cent  ben- 
zoyl peroxide  in  an  aqueous  acetine  gel 
Indications  As  an  aid  in  the  treatment  of 
acne  vulgaris 

Contraindications  In  patients  with  known 
sensitivity  to  benzoyl  peroxide 
Method  of  use  Applied  carefully  to  affect- 
ed areas  once  daily.  Strength  used  de- 
pends on  response 

Precautions  To  be  kept  away  from  the 
mouth,  eyes  and  other  mucous  mem- 
branes. To  be  applied  to  other  sensitive 
areas,  such  as  skin  of  neck,  with  caution. 
May  bleach  coloured  fabrics 
Side  effects  In  normal  use  mild  burning 


sensation  on  first  application  and  mode-B 
rate  reddening  and  peeling  of  skin.  Ifffl 
discomfort  such  as  burning,  redness  or  IT 
peeling  occurs,  treatment  to  be  discon-i 
tinued  temporarily 
Storage  In  cool  place 

Packs  40g  tubes.   Acetoxyl  2.5  (£1.201 
trade),  Acetoxyl  5  (£1.34  trade) 
Supply  restrictions  Pharmacy  only 
Issued  July,  1978 

ALTACITE  PLUS  suspension 

Manufacturer  Roussel  Laboratories  Ltd, 
Roussel  House,  Wembley  Park,  Middle- 
sex HA9  0NF 

Description  Each  5  ml  contains  hydro- 
talcite  500  mg  and  activated  dimethiconei 
125  mg 

Indications  Symptomatic  relief  for  con-l 
ditions  associated  with  gastric  duodenal! 
reflux 

Contraindications,  etc  As  for  Altacitel 
Plus  tablets 

Dosage   Adults — 10   ml   between  mealsl 

and  at  bedtime;   children  8-12  years — j| 

half   adult  dose 

Packs  500  ml  (£3.78) 

Supply  restrictions  Prescription  only 

Issued  July  3,  1978 

PSORADRATE  cream 

Manufacturer  Eaton  Laboratories,  Re- 
gent House,  The  Broadway,  Woking, 
Surrey 

Description  Unperfumed,  yellow  cream 
containing  dithranol  0.1  per  cent  in  a 
powder-in-cream  base  which  includes 
hypermolar  urea 

Indications  Treatment  of  subacute  and 
chronic  psoriasis 

Contraindications  Pustular  psoriasis 
Method  of  use  Applied  to  lesions  twice 
daily.  Treatment  to  be  continued  until 
raised  lesions  have  disappeared 
Precautions   Care    to   be    taken  when 
applying  to  face  and  intertrigenous  areas. 
Skin  staining  may  occur  and  clothing 
may  be  discoloured.  Occlusive  dressings 
should  not  be  used  as  they  may  increase 
incidence  of  staining  and  stinging 
Side  effects  A  tingling  or  stinging  sensa- 
tion may  be  felt  on  application  to  skin 
or  lesions 

Packs  Tubes  30g  ((£1.39  trade) 
Supply  restrictions  Prescription  only 
Issued  July  6,  1978 

NAPROSYN  suppositories 

Manufacturer  Syntex  Pharmaceuticals 
Ltd,  St  Tves  House,  St  Ives  Road,  Maid- 
enhead, Berks. 

Description   Each   suppository  contains 
naproxen  500mg 

Indications  As  for  other  Naprosyn  pre- 
parations, but  where  rectal  administra- 
tion may  be  preferable 
Contraindications,  etc  As  for  other  Nap- 
rosyn preparations 

Dosage  One  suppository  inserted  at  night 
Packs  10  suppositories  (£2.16  trade) 
Supply  restrictions  Prescription  only 
Issued  June,  1978 
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New  product  development 
plans  by  Johnson  &  Johnson 


The  recent  announcement  of  the  test 
market  launch  of  Only  Natural  (C&D, 
June  17,  p986)  from  Johnson  &  Johnson 
was  accompanied  by  the  statement — "this 
operation  spearheads  a  substantial  pro- 
gramme of  new  product  launches  .  .  . 
and  there  will  be  many  more  to  follow." 
This  programme  has  come  out  of  a 
decision  made  by  the  company  two  years 
ago  to  broaden  their  consumer  base.  This 
decision  was  underlined  by  a  bold  under- 
taking led  by  Richard  Wheatly.  He  be- 
came the  divisional  manager  of  a  busi- 
ness development  group  which  he  now 
describes  as  "a  venture  group." 

The  philosophy  behind  the  formation 
of  this  group  was  to  lift  it  from  the  con- 
straints of  day-to-day  routine,  enabling 
the  researchers  to  concentrate  solely  on 
the  development  of  new  business.  Their 
first  aim  was  to  consolidate  their  existing 
non-baby  business. 

They  achieved  this  through  a  series  of 
relaunches  and  were  then  free  to  move 
on  to  the  second  stage  and  originate  a 
programme  of  new  business.  Johnson  & 
Johnson  pronounce  themselves  very 
happy  with  having  taken  this  unusual 
step  and  the  years  of  labour  are  now 
bearing  fruit. 

Serious  skin  care 

Their  first  "plum"  is  Only  Natural — 
"complete  skin  care  in  one  simple 
range,"  offering,  "high  quality,  simplic- 
ity and  good  value."  The  range  is  seen 
as  answering  an  adult  consumer  need  for 
serious  skin  care.  Extensive  research 
illustrated  to  J&J  what  sort  of  product 
was  wanted,  what  it  had  to  look  like  and 
what  it  had  to  do.  Moves  made  in  the 
early  1970s  had  succeeded  in  successfully 
promoting  their  baby  toiletry  range  for 
adult  usage  and  it  was  found  that  John- 
son, &  Johnson  products  had  a  number 
of  key  strengths  which  contributed  to 
the  success — high  quality  products  with 
a  simple  formulation  and  packaging 
style,  and  products  which  offered  "gentle- 
ness, purity  and  value  for  money." 

It  was  also  found  that  the  products 
appealed  most  strongly  to  16-25  year  old 


women.  These  very  strengths,  however, 
also  proved  to  be  limiting  factors  because 
in  the  company's  own  words,  "only  a 
certain  proportion  of  women  would  buy 
products  which  offered  quality  and 
economy  at  the  expense  of  the  cosmetic 
appeal  of  more  specialised  products." 
And  so  what  the  company  saw  was  an 
opportunity  to  develop  adult  toiletry  and 
skin  care  products  which  combined  the 
quality  and  simplicity  that  Johnson  & 
Johnson  was  seen  by  the  consumers  to 
stand  for,  with  more  specific  products 
and  attractive  packaging. 

Richard  Wheatly  went  on  to  explain 
to  C&D  that  an  analysis  of  the  key 
toiletry  markets  and  "initial  concept  test- 
ing research"  indicated  that  the  most 
promising  area  of  development  was  adult 
facial  skin  care.  Research  also  indicated 
an  opportunity  amongst  women  aged 
25-54  who  were  currently  using  a  simple 
skin  care  product. 

The  research  also  demonstrated  to  J&J 
that  of  the  three  products  making  up  the 
facial  skin  care  market — cleansers,  toners 
and  moisturisers — 52  per  cent  of  women 
buy  at  least  one  of  them  in  a  year  while 
39  per  cent  buy  a  moisturise*,  28  per 
cent  a  cleanser  and  14  per  cent  a  toner 
or  an  astringent;  50  per  cent  of  women 
buy  either  a  moisturiser  or  cleanser  and 
16  per  cent  buy  both  a  cleanser  and  a 
toner.  Only  7  per  cent  buy  all  three  pro- 
ducts. To  cover  the  needs  of  the  market 
and  offer  a  complete  skin  care  routine 
J&J  decided  that  it  was  necessary  to 
develop  all  three  products.  However  the 
largest  of  the  three  segments,  moistur- 
isers, further  divided  into  two  sub-seg- 
ments— 45  per  cent  of  moisturiser  users 
prefer  a  thick  cream  product  while  the 
remainder  prefer  lotion  moisturisers.  It 
was  therefore  necessary  to  develop  four 
products,  a  cleanser,  cream  moisturiser, 
lotion  moisturiser  and  a  toner. 

Extensive  product  tests 

A  series  of  product  tests  were  then 
carried  out  to  determine  which  were  the 
best  products  currently  available,  and 
what  were  the  key  requirements  of  each 
product.  A  development  programme 
began  whose  aims  were  to  produce  pro- 
ducts which,  without  being  imitative, 
were  superior  to  the  best  currently  avail- 
able. The  basic  products  were  developed 
and  tested  against  the  identified  stand- 
ards, but  were  perfume  matched  with 
the  standards.  At  the  same  time  a  series 
of  perfumes  were  tested.  "Finally,"  ex- 
plains Richard  Wheatly,"  the  product 
bases  were  combined  with  the  winning 
perfume  and  tested  against  the  standards. 
The  results  were  better  than  we  could 
reasonably  expect." 

There  is  a  story  that  the  name  identi- 
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fied  itself  in  the  early  stages  of  research 
when  people  who  were  made  aware  of 
what  was  going  on  were  unsurprised  by 
the  company's  move  into  this  field  and 
felt  that  it  was,  "only  natural." 

Only  Natural  will  be  on  test  market 
for  at  least  a  year  in  the  Granada  tele- 
vision area.  During  this  time  it  will  be 
backed  by  a  television  commercial  which 
will  promote  the  concept  of  a  range  of 
simple  skin  care  products.  Distribution 
of  the  product  will  be  through  chemists 
and  department  stores  only.  J&J  hold 
strong  views  on  the  pricing  of  Only 
Natural  and  will  be  "actively  discourag- 
ing discounting."  Indeed  the  launch  units 
will  all  be  individually  pre-priced.  All 
the  products  retail  for  £0.98  and  will  be 
further  promoted  through  regional  in- 
serts in  national  women's  magazines  from 
August  to  December.  Consumer  trial  will 
be  encouraged  by  miniature  packs  con- 
taining two  products  and  sold  for  £0.49 
each. 

Mr  Wheatly  was  "only  naturally"  un- 
willing to  reveal  further  details  of  the 
"substantial  programme  of  product  laun- 
ches" but  hinted  at  further  news  before 
Christmas.  We  will  probably  see  the 
entire  flowering  of  the  business  develop- 
ment group  within  two  years.  Richard 
Wheatly  feels  the  company  has  made  a 
major  commitment  to  "find  out"  what 
products  are  missing  from  the  market 
place  and  exactly  what  it  is  the  consumer 
is  looking  for.  He  and  his  colleagues 
acknowledge  that  they  could  not  have 
undertaken  this  research  had  it  not  been 
for  the  huge  success  of  the  J&J  baby 
products.  They  are  particularly  pleased 
now  however  because  the  eyes  of  the 
Johnson  and  Johnson  world  are  on  them. 
Only  Natural  is  a  UK  "first"  and  the 
international  network  is  watching  de- 
velopment with  interest — especially  their 
American  parents.  "That's  nice  to  see," 
.says  Wheatly,  "they're  watching  us."  And 
so  will  others! 
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Berk  Pharmaceuticals  Limited, 

announce  the 
RE  AVAILABILITY 
of 

Asilone  for  infants 

from 
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Asiione  is  dimethicone  with  antacids 


for  infants 
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Berk  Pharmaceuticals  Limited  Shalford. Guildford.  Surrey  GU4  8HE 
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TV  campaign  from  Unichem 
to  attract  summer  trade 


Unichem's  third  national  consumer  pro- 
motion in  under  ten  months,  "pointer-to- 
value"  gets  under  way  on  July  3  with  an 
advertising  and  publicity  operation  spear- 
headed by  a  nationwide  television  cam- 
paign featuring  Bob  Monkhouse,  host  of 
the  "Golden  Shot"  and  "Celebrity 
Squares"  programmes.  In  the  30-second 
commercials,  which  will  be  seen  in  all 
regions  at  both  peak  and  off-peak  times 
on  Saturday  and  Sunday,  July  8  and  9, 
Bob  Monkhouse  will  run  through  the 
competition  details  and  show  viewers  the 
prizes  including  the  Chrysler  Sunbeam. 
There  is  also  one  for  the  pharmacists. 

Between  July  10-29  Unichem  are  offer- 
ing nearly  thirty  products  at  "bargain" 
prices,  many  of  them  products  which 


people  going  on  holiday  often  buy  at  the 
last  moment.  The  full  range,  many  of 
which  are  advertised  nationally,  are; 
Arrid  Extra  Dry,  Colgate,  Cussons 
Imperial  Leather  Soaps,  Cuticura  Talc, 
Delrosa  rosehip  syrup,  orange  syrup  and 
blackcurrant  syrup,  Denim  aftershave, 
antiperspirant,  Cologne,  hair  control, 
shaving  foam,  splash-on  lotion  and  talc, 
Diocalm,  Elnett  hairspray,  Linco  Beer 
shampoo,  Nice  'N  Easy  colourants.  Odor 
Eaters,  Palmolive  bath  soap,  Phensic, 
Radox  herbal  bath,  Savlon,  Style,  Casual 
and  Curly,.  Scrubbs  ammonia,  Suleo 
shampoo,  Unichem  nail  polish  remover, 
Wilkinson  Sword  double-edge  blades  and 
Andrex  toilet  rolls.  Unichem  Ltd,  Crown 
House,  Morden,  Surrey. 


Extra  Right  Guard 
and  Earth  Born 
summer  discounts 

Ti 


The  personal  care  division  of  Gillette  UK 
Ltd  are  launching  a  summer  promotion 
for  Right  Guard.  This  takes/  the  form  of 
25  per  cent  free  extra  fill  on  all  130g  and 
190g  size  cans  of  Right  Guard  deodorant, 
antiperspirant  and  double  protection. 
RSP  for  all  lines,  remains  unchanged. 

The  company  are  also  mounting 
summer  "money-off"  promotion  on 
Earth  Born  shampoos.  The  large  size  will 
carry  7p  off  the  recommended  price  and 
4p  off  the  small  size.  All  bottles  will 
feature  flashed  labels. 

This  promotion  coincides  with  the 
addition  of  two  new  fragrances  to  the 
Earth  Born  range,  honeysuckle  for 
normal  hair  and  clover  for  greasy  hair. 
Paul  Rutherford,  brand  manager  for 
Earth  Born  comments,  "We  feel  the 
success  of  this  promotion  is  assured  as 
it  offers  an  appreciable  price  discount  to 
the  consumer  without  any  decrease  in 


margin  to  the  trade.  We  are  also  sure 
that  the  impact  of  the  two  new  wild 
flower  fragrances  will  help  consolidate 
the  impressive  sales  performance  of  Earth 
Born  shampoos."  Gillette  Industries  Ltd, 
Great  West  Road,  Isleworth,  Middlesex. 

Virol  relaunched 
in  Eire 

After  the  best  sales  year  in  the  UK  for 
12  years  Virol  is  being  reintroduced  onto 
the  Irish  Republic  market  this  month. 
According  to  the  manufacturers,  Virol 
was  very  popular  with  Irish  mothers  and 
children  until  supplies  were  halted  some 
years  ago.  Hans  Hederer,  managing 
director  of  Virol  Ltd,  comments  that  as 
Virol  was  being  introduced  throughout 
the  Common  Market,  Eire  was  obviously 
first  on  the  list — "especially  when  we 
have  received  so  many  encouraging  letters 
from  the  public  and  retailers  in  Eire". 

Virol  will  be  supported  in  Eire  by 
advertising  in  women's  magazines  and  on 
television.  David  Mayrs  Ltd,  Dargle 
Road,  Drumcondra,  Dublin  9,  have  been 
appointed  exclusive  distributors.  Virol 
Ltd,  12  King  John's  Chambers,  Bridle 
Smith  Gate,  Nottingham  UB7  8HX. 

Fabergg  in  autumn 

Faberge  are  extending  their  range  of 
shampoos  (£0.63)  in  the  Organics  range. 
Variants  for  greasy  and  dry  hair  have 
been  added  to  that  for  normal  hair.  The 
range  also  includes  a  conditioner  (£0.63) 
and  a  hair  spray  (£0.70).  Both  the  new 
shampoos' incorporate  the  Organics  frag- 
rance and  contain  the  same  ingredients 
of  honey  and  wheatgerm  oil.  They  will 
be  available  for  sale  from  September. 

Also  on  counter  in  September  will  be 
a  new  range  of  colours  in  the  Babe  cos- 
metic range  for  the  autumnal  "rich'n 
rustic"  look.  Conifer  and  elderberry  will 


be  added  to  the  cremepowder  shadows 
(£1.85),  nutcracker,  burnished  beech, 
harvest  gold  and  sun-on-frost  to  the  nail 
varnish  (£1.00)  and  lip  colours  (£1.00) 
and  dawn  gold  and  brown  velvet  in 
brush-on  blusher  (£2.25).  Faberge  Inc. 
Ridgway,  Iver,  Bucks. 

Pepper  against 
cats  and  dogs 

Secto  pepper  dust  (I50g,  £0.38)  contains 
finely  ground  black  pepper  dust  in  a  suit- 
able base  for  sprinkling  round  plants, 
seedlings  and  planted  areas.  The  dust  re- 
pels cats  and  dogs  which  are  prone  to  dig 
and  roll  in  newly  planted  areas.  The 
company  says  the  dust  is  harmless  to  pets 
and  humans  when  used  as  directed.  Secto 
Co  Ltd,  Carlinghurst  Road.  Blackburn. 
Lancashire. 


Neutrogena  addition 

Neutrogena  (UK)  Ltd  are  introducing  a 
new  unscented  transparent  bar  soap 
(£0.55)  for  perfume-sensitive  skin  to  com- 
plement their  regular  transparent  soap 
product.  Trade  promotions  will  be  avail- 
able and  the  launch  will  be  backed  by  an 
advertising  campaign.  Distributor:  Faril- 
lon  Ltd,  Bryant  Avenue,  Romford. 

Beecham  now 
distributing  Airwick 

Beecham  Proprietaries  have  now  taken 
over  the  distribution  of  all  Airwick  con- 
sumer products,  except  Loo  Guard,  from 
Jeyes  Ltd.  (C&D,  April  15,  p579).  The 
amicable  severance  of  the  ten  year  old 
Airwick-Jeyes  connection  was  the  result 
of  a  mutual  agreement  arising  from  the 
increasing  possibility  of  a  future  conflict 
of  interest  in  the  UK  household  products 
sector  between  these  two  companies. 

The  first  move  Beecham  are  making  is 
to  introduce  a  new  fragrance  variant 
— springtime — to  the  Airwick  solid  range. 
Beecham  Proprietaries.  Beecham  House, 
Brentford,  Middlesex. 

Kodak  EK2 
down  in  price 

Kodak  Ltd  have  reduced  the  suggested 
retail  price,  including  VAT,  of  the  Kodak 
EK2  instant  camera  to  £24.81.  The  basic 
price  of  the  camera  has  been  reduced  by 
5  per  cent  and  the  new  low  price  takes 
effect  immediately.  Kodak  Ltd,  Kodak 
House,  Station  Road,  Hemel  Hempstead, 
Hertfordshire. 
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Time  for  a  Tickle 
consumer  offer 


Following  the  launch  of  Tickle,  Bristol- 
Myers  have  organised  a  consumer  com- 
petition for  their  new  antiperspirant 
deodorant  brand.  Called  'Tickle  Time', 
there  are  2,500  Tickle  fashion  watches 
said  to  be  worth  £25,000  to  be  won. 
Consumers  have  to  answer  four  questions 
connected  with  time.  The  competition 
closes  on  October  31,  and  the  first  2,500 
correct  entries  will  all  receive  a  pink 
Tickle  watch.  Entry  forms  and  display 
material  are  available.  Bristol-Myers 
Co  Ltd,  Stamford  House,  Station  Road, 
Langley,  Bucks. 

Foods  from 
Weight  Watchers 

The  Imperial  Group  have  signed  a  fran- 
chise agreement  with  Weight  Watchers 
of  America  to  market  a  range  of  foods 
and  drinks  under  that  name  throughout 
the  UK.  Products  currently  on  test  mar- 
ket in  the  Southern  television  area  include 
a  range  of  mixers,  carbonates  and  con- 
centrates, canned  fruits  and  tomato  ket- 
chup. This  is  said  to  be  the  first  stage  of  a 
comprehensive  range  of  products  "cover- 
ing all  eating  and  drinking  occasions." 
W  W  Foods  Ltd,  Imperial  House,  Willes 
Road,  Leamington  Spa,  Warwickshire. 

Flea  warning  to 
pet  owners 

An  advertising  campaign  warning  house- 
holders of  the  summer  flea  invasion  will 
be  launched  this  month  by  Sherley's,  the 
pet  care  division  of  Ashe  Laboratories.  It 
will  appear  in  newspapers  and  magazines 
with  a  total  circulation  of  nearly  26  mil- 
lion and  should  reach  91  per  cent  of  all 


dog  and  cat  owners  in  Great  Britain. 

Newspapers  and  magazines  selected  in- 
clude Radio  Times,  TV  Times,  News  of 
the  World,  Sunday  Mirror,  Sunday  Peo- 
ple, Woman,  Woman's  Realm,  Woman's 
Weekly,  Woman  and  Home,  Homes  and 
Gardens  and  Ideal  Home.. 

"In  extensive  research  we  monitored 
both  purchases  and  purchasers  of  pet 
products,"  said  Duncan  McLaughlin,  pro- 
duct manager  for  Sherley's.  "It  came  out 
very  strongly  that  the  majority  of  flea 
powder  and  flea  collar  purchases  were 
made  by  women.  We  also  discovered  that 
it  was  very  difficult  to  design  an  adver- 
tisement which  appealed  to  both  dog  and 
cat  owners.  Cat  owners  switch  oft  as  soon 
as  dogs  were  mentioned  and  the  same 
happened  when  you  mentioned  cats  to 
dog  owners."  Ashe  Laboratories  Ltd, 
Ashctree  Works,  Kingston  Road,  Leather- 
head,  Surrey. 

Outdoor  Girl's 


blushers 


Blush-a-creme  (£0.69)  is  a  new  cream 
blusher  from  Outdoor  Girl  which  comes 
in  a  compact  with  a  sponge-tipped  appli- 
cator. It  is  available  in  two  cream  shades 
—natural  and  tawny  glow,  and  two  pearl 
—rose  and  russet.  Four  new  shades  have 
also  been  added  to  the  company's  range 
of  swivel  (£0.48)  and  push-up  (£0.30) 
lipsticks  and  nail  polish  (£0.42).  They  are 
scarlet,  poppy,  crimson  and  brick. 

Outdoor  Girl  are  also  offering  con- 
sumers money  savers  in  the  form  of  5p 
off  their  eye  pencils  and  a  new  shade  of 
mascara  refill  (£0.45).  Outdoor  Girl  Cos- 
metics, Hook  Rise  South,  Surbiton, 
Surrey. 

Free  razor  offer 
from  Bic 

From  luly  3  Bic  are  offering  a  free  razor 
in  every  pack.  Bulk  terms  will  be  offered 
to  retailers.  Biro  Bic  Ltd,  Whitby  Avenue, 
Park  Royal,  London  NW10  7SG. 


Lemon  Eno 


Lemon-flavoured  Eno  (10  Sachets,  £0.38; 
standard,  £0.53)  is  now  available  on  test 
market  in  the  Granada  television  area 
only.  Beecham  Proprietaries,  Beecham 
House,  Great  West  Road,  Brentford, 
Middlesex. 

Bonus  offer 

Children's  Cooling  Tablets.  1|  boxes  for 
the  price  of  1  throughout  July  and 
August.  Backed  by  advertising  in  Mother 
and  Mother  and  Baby.  Fennings  Pharma- 
ceuticals, Hurst  Road,  Horsham,  Sussex. 


Harmony  at 
Wimbledon 

Elida  Gibbs  Ltd,  manufacturers  of 
Harmony  hair  products,  are  providing  a 
hairdressing  service  to  all  the  lady  players 
at  Wimbledon  this  year.  A  hairdresser 
is  on  duty  in  each  of  the  three  ladies' 
dressing  rooms  throughout  the  champion- 
ships. In  addition  to  the  hairdressing 
facility,  Harmony  products  are  freely 
available  to  any  of  the  players  who  do 
their  own  hair.  It  is  said  that  the 
Wimbledon  Committeee  anticipates  a 
good  reaction  from  the  majority  of 
players.  Elida  Gibbs  Ltd,  PO  Box  1DY, 
Portman  Square,  London  W1A  1DY. 

Eau  Jeune  campaign 
in  late  July 

A  budget  of  £200,000  has  been  allocated 
to  advertising  L'Oreal's  new  fragrance 
Eau  Jeune  (C&D  June  10,  p946)  on  tele- 
vision. A  national  four  week  campaign 
breaks  on  July  24  and  the  advertisement 
will  be  backed  by  music  from  a  new 
record  by  Jimmy  Cliff,  "Many  rivers  to 
cross".  Specially  designed  Christmas  gift 
packs  in  green  and  gold  will  be  available. 
L'Oreal  (Golden  Ltd),  18  Brut  on  Street, 
London  WIA  1BX. 

Portia  wrist  support 

The  new  Portia  elastic  wrist  support 
(£0.58)  is  now  available  from  wholesalers. 
In  blue,  green  and  yellow  stripes  on  a 
white  background,  the  support  fastens 
with  a  touch-tape  strip.  The  packaging  is 
one  unit  per  hang  up  display  pack  card. 
Solport's  Justso  wrist  supports  are  still 
available  and  will  be  shortly  appearing  in 
a  new  merchandising  pack.  Solport  Bros 
Ltd,  Portia  House,  Goring  Street,  Goring- 
by-sea,  West  Sussex. 


ON  TV 
NEXT  WEEK 

Ln — London;  M — Midlands;  Lc — Lancashire;  Y — 
Yorkshire;  Sc— Scotland;  WW— Wales  and  West; 
So — South;  NE — North-east;  A — Anglia;  U — Ulster; 
We — Westward;  B — Border;  G — Grampian; 
E — Eireann;  CI — Channel  Island. 

Alka  Seltzer:  All  except  M 
Anadin:  All  except  U,  E 
Bran  Slim:  Ln,  E 
Camay:  All  areas 
Crest:  All  except  E 
Cyclax  Moistura:  All  areas 
Dentu-creme:  All  areas 
Germolene:  Lc 

J  &  J  baby  lotion:  M,  Sc,  So,  NE,  A,  B 
J  &  J  baby  oil:  M,  Lc,  Sc,  NE,  B,  G 
Nivea:  U 

Polaroid  sunglasses  &  camera  model  1000: 

All  areas 

Setlers:  All  except  E 
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Steradent  offer  20  million  denture  wearers  a  Free  Tube  of  Steradent. 


All  they  have  to  do  is  send  off  the  stickers 


COUNTERPOINTS 


Country  herbs 
from  Bronnley 


Applemint  and  coriander  are  two  new 
fragrances  added  by  Bronnley  to  their 
country  herb  soaps.  Applemint's  leaves 
and  oil  are  said  to  act  as  a  gentle  astrin- 
gent as  well  as  soothing  the  skin.  The 
tablets  are  apple  green  and  their  packs 
echo  this  colour  for  easy  identification. 

Coriander  fruit  is  said  to  contain 
soothing  oils  and  moisturising  ingre- 
dients and  has  been  used  since  the  16th 
century  to  stimulate  the  skin.  This  spicy 
fragrance  comes  in  a  new  deep  coral 
coloured  tablet,  with  the  pack  echoing 
its  colour  (150g,  £0.75).  H.  Bronnley 
Co  Ltd,  10  Conduit  Street,  London. 


Five  from  Rimmel 

Rimmel  have  added  five  new  products 
to  their  range  of  cosmetics — super  glossy 
lip  colour  (£0.78),  matte  finish  make-up 
(£0.59),  special  formula  waterproof 
mascara  (£0.67),  cheek  stick  (£0.57)  and 
blushing  creme  (£0.57).  They  have  also 
added  new  shades  to  their  push-up  and 
twist-up  lipsticks  (£0.48),  moisturised 
lipsticks  (£0.59),  opal  and  creamy 
nail  lacquer  (£0.59),  and  pressed  eye 
shadow  (£0.31).  A  new  eye  shadow 
quartet  (£0.65)  comprises  white,  iced 
fudge,  allspice  and  gold  and  an  eye 
shadow  duet  (£0.65)  has  allspice  and 
iced  fudge. 

101  double  page  advertisements  in  full 
colour  will  promote  the  Rimmel  range 
series  by  series — eyes,  lips,  nails,  face 
and  new  skin  care — from  now  until 
December  in  a  wide  range  of  women's 
magazines.  Rimmel  International  Ltd,  17 
Cavendish  Square,  London  W1M  0HE. 

Summer  shades 
from  Yardley 

Tempest,  cedar  and  moonshine  are  the 
new  summer  shades  of  autocreme  eye- 
shadow (£1.20)  from  Yardley.  They  are 
also  introducing  oyster,  pewter  and  deep 
ocean  to  their  creme  eyeshadows  (£0.89) 
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range,  sunset  iceberg  and  mulatto  the 
gel  eyeshadows  (£0.79)  and  mulberry, 
clover  and  fuschia  to  the  lipstick  (£0.89) 
and  nail  varnish  (£0.89)  ranges.  Full 
colour  page  advertisements  for  Yardley 
cosmetics  will  be  appearing  in  the  July 
issue  of  Look  Now,  Cosmopolitan, 
Annabel,  Honey,  Over  21,  Vogue, 
Woman's  World,  She  and  Woman's 
Journal.  They  are  also  appearing  cur- 
rently in  Woman's  Own.  Two  counter 
merchandisers  are  being  offered  for  use 
at  point  of  sale.  Yardley  of  London  Ltd, 
33  Old  Bond  Street,  London  W1X  4AP. 

Plant  extracts 

A  new  range  of  plant  and  vegetable 
extracts  is  available  from  Jacobson 
chemical  division  of  R.  S.  Stokvis  & 
Sons  Ltd,  Pool  Road,  East  Molesey, 
Surrey. 

Petrole  Hahn  bonus 

Petrole  Hahn  hair  tonic  is  being  adver- 
tised on  Capitol  Radio  and  LBC  from 
July  31  for  two  weeks.  During  this  period 
Jaccaz  &  Co  are  offering  a  bonus  of 
thirteen  to  the  dozen  to  all  customers. 
Henri  L.  Jaccaz  &  Co,  32  Shaftesbury 
Avenue,  Piccadilly  Circus,  London  Wl. 

Warpaint  for  one 
in  three  colours 

LRC  Products  are  now  introducing  their 
Warpaint  product  in  single  tubes  (£0.38) 
as  well  as  the  three-packs  (£1.14).  The 
company  feels  that  there  is  a  need  for 
single  tubes  to  be  available  as  a  treat 
for  a  child,  rather  than  the  special 
occasion  purchase  which  the  larger  pack 
represents.  Warpaint  is  a  bubble  bath 
gel  which  comes  in  three  primary  col- 
ours. The  gel  can  be  safely  painted  on 
children's  bodies  and  the  rich  foam  gets 
them  clean  at  the  same  time.  The  single 
tubes  are  available  in  an  outer  which 
incorporates  a  header  card  and  holds 
18  tubes.  LRC  Products  Ltd,  Sanitas 
House,  Stockwell  Green,  London. 


Smokers  offered 
Breath  of  Life 


A  15-day  stop  smoking  programme, 
Breath  of  Life,  is  designed  to  satisfy  both 
the  physical  and  psychological  needs  of 
people  who  wish  to  stop  smoking.  It  is  a 
gradual  withdrawal  programme  providing 
literature,  deterrent  tablets  consisting  of 
lobeline  sulphate  0.5mg,  flavoured  methyl 
cellulose  lozenges  for  oral  satisfaction, 
and  a  dispenser  which  holds  cigarettes 
and  lozenges  forcing  the  patient  to  make 
a  deliberate  decision  between  cigarette 
or  lozenge.  The  product  is  produced  by 
British  Medical  Laboratories  Pty,  Ltd  of 
Australia.  It  is  not  yet  available  in  the 
UK  but  prospective  agents  are  invited  to 
contact  the  trade  commissioner,  Austra- 
lian High  Commission,  Australia  House, 
Strand,  London  WC2. 

Orlane  pencils 

Orlane  are  currently  introducing  five 
shades  of  Crayons  Lumieres  for  the  eyes 
and  three  shades  for  the  cheeks.  The 
eye  colours  are  beige,  brun,  vert,  blue, 
and  gris  and  those  for  the  cheeks  brun 
rose,  rouge  dore  and  apricot  (both  pen- 
cils £2.50).  The  company  is  also  intro- 
ducing a  range  of  six  shades  of  lipgloss 
(£2.75) — natural,  rose,  red  sanguine,  cop- 
per and  brown.  Orlane  Cosmetics  (UK) 
Ltd,  125  High  Hoi  born,  London  WC1V. 

Tommee  Tippee 
cares  for  mother 

Tommee  Tippee  "cares  for  a  baby  as 
well  as  a  mum"  is  the  catch  line  in  the 
biggest  ever  national  advertising  cam- 
paign planned  for  the  autumn  by  Jackel 
&  Co.  A  double-page  Tommee  Tippee 
advertisement  will  appear  in  Family 
Circle,  Living,  Parents,  Mother  and 
Mother  &  Baby  from  September  through 
to  November.  Jackel  &  Co  Ltd,  Kitty 
Brewster  Estate,  Blyth,  Northumberland. 
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CSft  SUPPLEMENT 

Christmas  gifts 


With  only  151  shopping  days  to 
Christmas,  it's  time  you  thought  about  stock- 
ing up  with  the  Philips  range  of  electrical 
appliances.  They're  designed  to  make  great 
gifts,  and  ensure  great  sales  for  you. 

Order  the  Philips  products  you  want 
now,  and  look  forward  to  a  most  profitable 
twelve  days  of  Christmas  yourself  iPHILIPS 

Simply  years  ahead 
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Last  Christmas  was  another  cracker 
for  Denim  sales  —  the  best  ever. 

This  year  we're  putting  £700, 000  into 
advertising  the  full  Denim  range  to  boost 
your  sales  more  than  ever. 

Order  now — with  Denim  you  don't 
have  to  try  too  hard. 

Elida  GbbsflVlhe  brands  that  mean  business. 
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Christmas  gifts 


On  the  following  pages  Chemist  &  Druggist 
present  a  selection  of  the  Christmas  gift 
packs  available  for  1978 


2 

1.  4711 — Novelty  Father  Christmas  boots 
hold  eau  de  Cologne  and  talc  (£1.59) 
or  five  colognettes  (£1.99) 

2.  Bronnley — Round  wicker  basket 
containing  a  selection  of  soaps  (£4.45) 

3.  &  4.  Jackel — Fields  gift  sets  for  men 

combine  Las  Vegas  after  shave  with 
a  game  (£1.95)  Fields  gift  sets  tor 
ladies  (£1.69) 

5.  Beecham — Badedas  gift  pack 

6.  Floris — The  entire  range  of  Florissa, 
the  new  fragrance  from  Floris 
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GIVETOUR  CHRISTMAS  SALES  A  LIFT 


.  When  your  customer  chooses 
4711,  your  profits  take  a  boost.  Like 
the  see-through  acetate  packs  which 
make  for  really  attractive  display. 


packs,  including  real  leather  pouches 
and  beautiful  ceramic  bowls,  at 
prices  as  low  as  £2.25.  And  also,  of 
course,  4711  Original  Cologne  in  the 
traditional  Molanus  bottles. 

We've  already  started  the  ball 
rolling  with  extensive  advertising 
support  in  all  the  major  women's 
magazines. 

And  if  you  need  any  more 
convincing,  how  about  parcel  profits 
up  to  44%  profit-on-return,  and  no 
box  charges! 

Come  and  see  us  at  the 
Christmas  Trade  Shows  and  look 
over  your  new  4711  range,  or  contact 
your  local  representative. 


Other  lively  packaging  ideas, 
like  the  popular  Red  Apple  and 
Christmas  Red  Boots,  start  at  just 
£1.59.  And  the  practical  'after-use' 


Echt  Kolnisch  Wasser, 
Sir  men's  range,  Tosca  fragrances. 


Christmas  gifts 


Willow— The  Musk  gift  pack  (£1.80) 
and  Flower  fragrances  (£1.80).  Five 
flower  fragrances  are  available  and 
retailers  may  choose  those  they  think 
will  be  most  popular  in  their  area 

4711 — Ohristmas  tree  merchandiser 
holds  a  selection  of  gifts 

Cussons — Imperial  Leather  aftershave 
in  two  sizes  100ml (£0.88)  and  60ml 
(£0.59) 

4.  &  5.  Yardley — Black  label  talc  and 

aftershave  in  toilet  bag  (£5.66)  and  Je 
Suis  gift  set  (£4.95) 

Beecham — Gift  packaging  for  Midas 
foam  bath 
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Christmas  gifts 


1.  Columbia — Holly  Hobbie  packs  of 
shampoo  and  hand  lotion  (£0.69  each). 
Boxed  range  of  Holly  Hobbie  bags  and 
holdalls  also  available  (from  £1.15 
unboxed  to  £3.95  boxed).  The 
company  have  sole  UK  rights  to  the 
Holly  Hobbie  character 

2.  &  3.  Worth — Je  Reviens  sprays  (£35.00) 

and  bath  coffrets  (£35.0,0) 

4.  Arden — Packs  of  dusting  powder  and 
flower  mist  available  in  Blue  Grass 
(£3.00)  or  Memoire  Oherie  (£3.55) 


Show  Willow  for  Profit 

Willow  Retail  puts  money  back  into  the  chemists  pockets  with  a 
high  profit  margin  on  all  Willow  items. 

Each  time  Willow  call  there  will  be  a  bonus  of  100%  profit  on  one 

part  of  the  range.  . 

—    a  new  excluvisve  French  Parfum, 

Cologne  and  Gift  Packs. 


I'Evita 


Flower  Fragrances 

Terivite 
Relief 

Nail  Care  Accessories  — 


Honeysuckle,  Fougere,  Jasmine, 
Freesia,  Muguet  and  Musk  Parfum 

a  health  food  supplement 
after  sun  cream  in  tubes  and 
bottles,  after  sun  moisturiser  and 
sun  tanning  milk 
Emery  boards 


(ask  which  one  has  the  100%  profit) 

Make  sure  that  you  get  the  maximum  profit  into  your  pocket  the 
next  time  Willow  call. 
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Willow  Retail  Proprietaries  Limited 

Falconhurst  House,  20b  Cliddesden  Road,  Basingstoke,  Hampshire. 
Telephone  Basingstoke  (0256)  23261  Telex  858575 
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Elida  Gbbs*&The  brands  that  mean  business. 


for  Christmas, 


Jk. 


\ 


This  year,  our  Stowaway  spray  cologne  and 
talc  sales  have  been  an  overboard  success. 

Now  your  customers  can  Stowaway  for 
Christmas  with  exciting  gift  packs  in  all  four 
variants:  Sleepy  Lagoon,  Rio  Lights,  Silent 
Shores  and  Dawn  Flight. 

So  stock  up  with  seasonal  Stowaways  now, 
and  see  your  sales  take  off! 

Stowaway.  The  scent  of  freedom. 


RefE86005 
RSP£3.00 


RefE86006 
'£3.25 


RefE86003 
RSPE1.95 


RefE86004 
RSP£2.15 


RefE86002 
RSP£2.20 


up  for 
Christm 


Brut  33  Gift  Sets  come  in  five 
competitively  priced  combinations 
this  year. 

They  are  full  of  brand  leading  high 
volume  products  which  will  give  you 
the  excellent  sell-through  you've 
come  to  expect  from  Brut  33. 


So  make  sure  you  get  your  share 
this  Christmas. 


For  full  details  contact: 
Consumer  Products  Division, 
Faberge,  Ridgeway,  Iver,  Bucks. 
Telephone  (0753)  654666 


FABERGE 


CONSUMER 

PRODUCTS 

DIVISION 
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Christmas  gifts 
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1.  Max  Factor — Just  Call  Me  Maxi  gift 
packs  (from  £0.85  to  E4.65)  are 
wrapped  in  red,  blue  and  silver  paper 

2.  Elida  Gibbs — Denim  gift  pack 
comprising  talc,  soap,  aftershave  and 
antiperspirant  (£3.65).  Other  sets 
are  also  available  (from  £2.10) 

3.  &  4.  Houbigant — Quelques  Fleurs  trio 

(£4.45)  and  Monsieur  Houbigant  gift 
set  (£4.95) 

5.  Dana — Tabu  gift  sets  of  perfume  and 
bath  products  (from  £1.35  to  £6.00) 

6.  Innoxa — Gingham  fragrance  gift  sets 
(from  £1.35  to  £1.85)  include 
perfume,  toilet  water,  talc  and 

foam  bath 
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NIVEA 

KNOW  HOW 
TO  GET  THE 
LADIES. 


Rich 

Nivea  Creme. 


The  brand  leader  leads  more  ladies  to  your  door. 

*T.C.P.I.:  All  purpose  sector  of  skin  care  market. 
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Christmas  gifts 


1.  Fassett  &  Johnson — Grossmith  soaps, 
bubble  bath  and  talc  featuring  the 
Muppets 

2.  Revlon — Charlie  Christmas  packs  and 
pendants 

3.  LRC  Products — Children's  gift  packs 
featuring  Flintstone  characters  (from 
£0.35-£1.50) 

4.  Coty — Smitty  Christmas  packs 

5.  Jean  Sorelle — Celebrating  Mickey 
Mouse's  50th  anniversary  with  soaps, 
talc  and  bubble  baths 

6.  Richards  &  Appleby —  Paddington  Bear 
packs  are  available  in  eight  sets 
including  "station"  (£1.45) 

7.  Eylure — French  Almond  gift  packs 
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Mr 


MIA 


OFFERS  YOU 

comprehensive  information  on  the  complex 
business  of  exporting  to  every  world  market, 
including  countries,  cities,  languages,  currencies, 
banks,  embassies,  commercial  representatives, 
airports,  seaports,  airline  cargo  booking  offices, 
containerand  unit  load  services,  documentation 
and  licensing  details,  import  regulations, 
financing  exports,  trade  marks,  weights,  measures, 
abbreviations,  voltages,  postal  charges, 
money  orders,  cables,  telephones,  climate, 
holidays.  EEC  PREFERENCE  regulations,  ATA, 
BOTB,  CAN.  ECGB.  THE.  VAT  information,  plus 
monthly  up-dating  service, 

700 pages  110  x  143  mm  £15.00 

Benn  Publications  Ltd., 

25  New  Street  Square,  London  EC4A  3JA 


There's  only  one 


VICTOR  MENS  TOILETRIES  LTD 
91  Acton  Lane,  London  NW10  8UY  Tel  01-965-3478 


INTRODUCING  LORESTE 
24  HOUR  FRAGRANCE 


Loreste  was  created  for,  and  because  of, 
something  every  woman  has  always  known. 
That  there  are  two  sides  to  her.  The  one  the 
world  sees-her  friends,  family,  colleagues.  And 
the  side  only  a  very  few,  special  people  see. 

Loreste  1  was  created  for  her. 

Loreste  2  for  the  other,  more  private  her. 

Together  they  form  a  complete  fragrance 
wardrobe.  Deliciously  different,  yet  comple- 
mentary. Capable  of  carrying  a  woman  right 
through  the  day-from  business  appointment 
to  romantic  assignment.  The  24-hour  fragrance, 
in  fact. 

Loreste  1  and  Loreste  2  are  available  as 
Parfum  de  Toilette  Spray  (both  57  and  28  grms) 
Parfum  de  Toilette  (80  and  40  grms)  and 
Perfume  (12  grms).  For  full  details  and  prices 
contact:  Douglas  Parfums,  now. 


PARIS  -  LONDRES-GENEVE 


DISTRIBUTED  IN  THE  UK  EXCLUSIVELY  BY  DOUGLAS  PARFUMS  LTD.,  5  Wellesley  Avenue,  Iver,  Bucks  SLO  9AU  Tel:  IVER  (0753)  652922. 
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Christmas  gifts 


Willow  Retail  Presents 


A  distinctive  perfume  for  the  individual. 

Willow  Retail  will  give  you  an  Entry  Draw  Bond  on  each 

£100  order  of  I' Evita. 
The  Entry  Draw  Bond  offers  two  first  prizes  of  two  pairs 
of  free  tickets  to  the  Musical  'Evita'  with  dinner  and 

weekend  travelling  expenses. 
Twelve  consolation  prizes  of  the  LP.  of  the  music  of 
'Evita'  will  be  awarded  to  the  runners-up. 

"Show  Willow  for  Profit" 
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Willow  Retail  Proprietaries  Limited 

Falconhurst  House,  20b  Cliddesden  Road,  Basingstoke,  Hampshire 
Telephone  Basingstoke  (0256)  23261  Telex  858575 
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Christmas  gifts 
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and  growing 


There's  much  more  to  hair  care 
than  shampoos  and  colourants  and  in 
the  rapidly  growing  accessory  market 
Lady  Jayne  is  far  and  away  the  biggest 
and  fastest  selling  brand. 

Most  chemists  are  well  aware  that 
brushes,  curlers  and  combs  along  with 
all  the  other  items  that  make  up  the 
accessories  business  represent  rapid 
turnover  and  profit.  That's  why  most 
chemists  display  Lady  Jayne  along  with 
all  the  other  leading  hair  care  products. 

Almost  everything  your 
customers  need  for  beautiful  hair  is 
available  from  the  Lady  Jayne  display 
stand.  Rollers,  curlers,  grips,  pins,  clips, 
brushes,  combs  and  a  wide  range  of 
ornaments.  They're  all  there;  beautifully 
packaged,  beautifully  displayed. 

When  your  customers  ask  for  hair 
care  products  give  them  the  best . . .  the 
Brand  Leader. 

LADY  JAYNE 

Simply  beautiful  hair 


hair  care 


Laughton  &  Sons  Limited  Warstock  Road  Birmingham  B14  4RT.  Tel:  021-474  5201 


Christmas  gifts 


Richards  &  Appleby — Personality  Tabac 
range  for  men.  Travel  pack  contains 
after  shave  and  talc  (£1.49) 
Dellex-Grosvenor — Three  lemon  soaps 
in  a  gift  box  (£1.48) 
Leichner — Tree  gifts.  Two  nail  varnish 
pack  (£0.92)  and  three  pack  (£1.38) 
Robert  Windsor — Male  Chauvinist  Pig, 
Silly  Mooo,  Super  Stud  and  Bath  Math 
soaps  (all  £1.75) 

Cussons — Imperial  Leather  bathing 
foam  gift  sets 

Arden —  Scented  candles.  Blue  Grass 
(£7.50)  and  Memoire  Cherie  (£8.50) 


Key  to  manufacturers 


■  >  A 


it, 

\  #1 


Andre  Phillipe  Ltd,  71  Gowan  Avenue, 
London  SW6  6RJ,  Arden;  Elizabeth  Arden 
Ltd,  20  New  Bond  Street,  London  W1A  2AE, 
Beecham  Proprietaries,  Beecham  House, 
Great  West  Road,  Brentford,  Middlesex 
TW8  9BD,  Bronnley,  H  &  Co  Ltd,  10 
Conduit  Street,  London  W1R  0BR,  4711, 
Cologne  Perfumery  Ltd,  Telford  Road, 
Basingstoke,  Hants,  Columbia  Products  Co 
Ltd,  Sherbourne  Avenue,  Binstead,  Isle  of 
Wight,  Coty  Ltd,  Great  West  Road, 
Brentford,  Middlesex,  Cussons  Sons  &  Co 
Ltd,  Kersal  Vale,  Manchester  M7  0GL, 
Dana  Perfumes  Ltd,  7  Conduit  Street, 
London  W1R  9TG,  Dellex-Grosvenor  Ltd, 
North  Lane,  Aldershot,  Hants  GU12  4PX, 
Elida  Gibbs  Ltd,  P.O.  Box  TDY,  Portman 
Square,  London  W1A  1DY,  Eylure  Ltd, 
Grange  Industrial  Estate,  Llanfrechfa  Way, 
Cwmbran,  Gwent,  Faberge  Inc,  Ridgeway, 
Iver,  Bucks  SL0  9JG,  Fassett  &  Johnson 
Ltd,  New  Road,  Winsford,  Cheshire  CW7 
2NX,  Floris,  J  Ltd,  89  Jermyn  Street, 
London  SW1Y  6JH,  Givenchy;  Parfums 
Givenchy  Ltd,  Riverdene  Industrial  Estate, 
Molesey  Road,  Hersham,  Walton-on- 
Thames,  Surrey  KT12  4RG,  Houblgant  Ltd, 
Balcombe  Road,  Horley,  Surrey,  Innoxa 
(England)  Ltd,  62  Brompton  Road,  Knights- 
bridge,  London  SW3  1BW,  Jacket  &  Co  Ltd, 
Kitty  Brewster  Estate,  Blyth,  Northumber- 
land NE24  4RG,  Jean  Sorelle  Ltd,  Lincoln 
Road,  Werrington,  Peterborough  PE4  6LB, 
John  O'Donnell,  Box  33,  Chelmsford, 
Essex  CM1  5NH,  Leichner  L  (London)  Ltd, 


62  Brompton  Road,  Knightsbridge,*  London 
SW3  1BW,  LRC  Products  Ltd,  Sanitas 
House,  Stockwell  Green,  London  SW9  9JJ, 
Max  Factor  Ltd,  16  Old  Bond  Street, 
London  W1A  3AH,  Revlon  International 
Corporation,  86  Brook  Street,  London  W1Y 
2BA,  Richards  &  Appleby  Ltd,  Gerrard 
Place,  East  Gillibrands,  Skelmersdale, 
Lanes  WN8  9SU,  Roberts  Windsor,  Grange 
Industrial  Estate,  Llanfrechfa  Way, 
Cwmbran,  Gwent,  Taylor  of  London,  The 
Dean,  Alresford,  Hants,  Willow  Proprieta- 
ries, Falconhurst  House,  20b  Cliddesden 
Road,  Basingstoke,  Hants,  Worth  Perfumes 
Ltd,  Magnolia  House,  160  Thames  Road, 
London  W4  3RG,  Yardley  of  London  Ltd, 
33  Old  Bond  Street,  London  W1X  4AP. 
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Vernon-Carus  Ltd 

pioneered  commercially 
produced  Sterile  Dressing 
Packs  in  the  United 
Kingdom  almost  twenty 
years  ago  and  have  led 
the  field  ever  since. 

1/ernaid^ 

The  BRAND  LEADER 


mm  packs 


WJ 


CONFORMING  TO  THE 

N  H  S.  DRUG  TARIFF  SPECIFICATION 


Vernon-Carus  Ltd. 

PENWORTHAM  MILLS 
PRESTON    LANCS.  Tel.  44493/8 


Take  a  stand 

for  the 
Brand  Leader 

Over  £400  worth  of  the  fastest  selling 
lines  at  R.S.P  in  only  2.5sq.ft  of  floor 
space.  To  get  your  Lady  Jayne  display 
stand  and  increase  your  turnover,  contact 
your  nearest  franchised  dealer  now. 
He  will  offer  you  a  great  deal. 

Franchisee!  Chemist  Distributors 


England  &  Wales: 

D.  J.Britton  (Bristol)  Ltd., 
8,  Roman  Road, 
Easton,  Bristol  BS56DH. 

C.  R.  Crosskill  &  Sons  Ltd., 

Calvert  Works, 

Norwich,  Norfolk  NOR  79K. 

CAMS.  Limited, 
Handforth  Road, 
Handforth,  Wilmslow, 
Cheshire. 

E.  Davids  &  Co.  Ltd., 
378,  Essex  Road, 
London  N.  1. 

Estchem  W/Saie  Supplies, 
95/97,  Northmoor  Road, 
Manchester  12. 

S.  Landa w  &  Co.  Ltd., 
156,  Manor  Park  Road, 
London  N.W.10. 

Macton  (South  Wales)  Ltd., 
Unit  No.  8, 
Glanylln  Square, 
Taffs  Well,  Cardiff. 

George  Mitchell  &  Co.  Ltd., 
80,ElswickRoad, 
Newcastle-on-Tyne  NE4  6J  J. 

East  Midland  Toiletries  Ltd., 
8/10,  Easthorpe  Street, 
Ruddingt  on,  Notts. 

Paul  Murray  Ltd., 
Speedwell  Close, 
Chandlers  Ford  lnd.  Estate, 
Eastleigh,  Hants.  S05  3YN. 

Nekem, 

27/32,  Edgar  Street, 
Ropery  Street, 
HullHU32DA. 

Dennis  E.  Riches, 
29/31,  Malvern  Road. 
Hornchurch,  Essex. 

Sherlock  Bros.  Ltd., 
355/357,  City  Road, 
London  E.C.l. 

A.  L.  Simpkin  &  Co.  Ltd,, 
3,  Hunter  Road, 
Hillsborough, 
Sheffield  S64LD. 


Supervite  (London)  Ltd., 
Second  Floor,  Unit  5. 
25,  Lattimore  Road, 
St.  Albans,  Herts. 

Unichem  Limited, 
Crown  House, 
Morden,  Surrey. 

Vernon  Powell  Ltd., 
Verona  House, 
54,  Selsdon  Road, 
South  Croydon,  Surrey, 

Wains  of  Tunbridge  Wells, 
31/33.  Albion  Road, 
Tunbridge  Wells,  Kent. 

Western  Trading  Co., 
32A,  Allenbank  Crescent, 
Off  Whitchurch  Road, 
Cardiff. 

Williamson  &  Co., 
(Cornwall)  Ltd., 
1,  Higher  Fore  Street, 
Redruth,  Cornwall. 

Scotland: 

Aberdeen  Chemists  Sundries, 
17,  St.  Nicholas  Street, 
Aberdeen. 

Wm.  Davidson  Limited, 
West  Tullos  ind.  Estate, 
Aberdeen  AB98BE. 

Feman  (Sundries)  Ltd., 
Springkerse  Estate, 
Cunningham  Road,  Stirling. 

Wm.Knotts  (Ayr)  Ltd., 
1,  Carrick  Road,  Ayr. 

Hugh  Reynolds. 
(Chemists  Sundries)  Ltd., 
10,  Whitehouse  Loan, 
Edinburgh  EH91AX. 

Northern  Ireland: 

S.  Haydock  Limited, 
31,  Bailynahtnch  Road, 
Carryduff,  Belfast. 

D.  L.  Kirkpatrick  &  Son  Ltd., 
246B,  Newtownards  Road, 
Belfast  5. 

H.  Mitchell  &  Co.  Ltd., 
Boucher  Road,  Belfast. 


LADYJAYNE 

Simply  beautiful  hair 
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An  effervescent  analgesic. 
Available  on  bonus  terms  from 
most  chemist  wholesalers. 

Actrori  for  adults  is  a  balanced 
blend  of  two  powerful  painkillers 
with  caffeine,in  an  effervescent  form 
to  give  fast  relief  from  pain. 

Order  now  whilst  stocks  last  in 
10  tablet  and  20  tablet  packs,available 
through  pharmacy  outlets. 

Consumer  Products  Division,  Miles  Laboratories  Ltd.,  Stoke  Court,  Stoke  Poges  SL2  4LY.  Tel:  Farnham  Common  2151. 
*Actron  is  a  Registered  Trade  Mark. 
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A  study  of  the  influences  on 
pharmacists'  recommendation 


The  retail  pharmacist  is  an  important 
link  between  the  manufacturer  of  phar- 
maceutical preparations  and  the  general 
public.  He  is  in  a  position  to  advise  and 
recommend  on  OTC  purchases,  to  an 
extent  which  can  have  a  significant  effect 
on  a  product's  acceptance  by,  and  brand 
share  among,  his  customers.  However, 
until  recently  this  was  an  area  largely 
lacking  in  "hard"  facts.  Early  in  1976 
Martin-Hamblin  Research  conducted  a 
national  survey  of  200  pharmacies,  with 
a  view  to  investigating  two  key  areas  of 
the  retail  pharmacist's  position,  vis  a  vis 
OTC  pharmaceutical  products.  These 
areas  were :  — 

□  Sources  of  influence  upon  the  phar- 
macist. 

□  The  pharmacist's  influence  upon  the 
customer. 

It  is  clear  that  the  role  of  the  phar- 
macist in  this  sphere  is  a  continuously 
evolving  one.  It  also  seems  virtually 
certain  that  this  evolution  will  be 
accelerated,  with  consequent  pressures  on 
the  NHS  in  general  and  GP  in  particular. 
The  importance  of  the  pharmacist  in  his 
advisory  capacity  is  likely  to  increase  in 
Britain  in  line  with  certain  areas  of  con- 
tinental Europe. 

Thus  the  need  to  keep  up  to  date  with, 
and  regularly  monitor,  the  pharmacists' 
role  is  becoming  increasingly  important. 
Part  of  this  monitoring  procedure  will  be 
the  proposed  series  of  surveys  at  one-  or 
two-yearly  intervals  by  Martin-Hamblin 
Research.  The  second  of  these,  following 
the  1976  study,  is  currently  in  process. 
In  the  meantime  it  is  worthwhile  to  look 
at  some  of  the  facts  which  emerged  in 
1976. 

Sources  of  influence 

Journals:  Most  pharmacists,  at  least 
90  per  cent,  do  look  at  journals  on  a 
regular  basis.  The  Pharmaceutical 
Journal  scored  highest  for  having  the 
best  "professional  value",  whilst  Chemist 
and  Druggist  rated  highest  on  best 
"commercial  value".  Readers  appreciate 
the  pricing  information  given  in  Chemist 
and  Druggist  and  its  features  on  promo- 
tions and  new  products. 
Company  representatives:  The  pharma- 
cists' reactions  to  representatives  is 
encouraging,  from  the  pharmaceutical 
companies'  point  of  view.  The  average 
retail  outlet  has  just  over  seven  repre- 
sentatives calling  per  month,  and  the 
pharmacist  sees  virtually  all  of  them 
personally.  Company  representatives 
were  picked  as  the  single  most  useful 
source  of  information  on  special  offers, 
bonus  schemes  and  promotions;  followed 
by  wholesalers  and  distributors. 
Direct  mail:  The  majority  of  pharmacists 
(80  per  cent)  receive  direct  mail  on 
OTC  pharmaceuticals,  and  much  of  it 


is  read  by  the  pharmacist  himself— 
around  three-quarters  of  pharmacists 
read  over  90  per  cent  of  the  direct  mail 
they  receive.  However,  the  overall  view 
of  the  pharmacists  is  that  direct  mail  is 
on  the  decrease  rather  than  the  increase. 
Half  those  taking  part  in  the  survey  felt 
that  the  amount  of  direct  mail  had 
decreased  compared  with  a  year  pre- 
viously; only  one  in  10  felt  that  it  had 
increased.  The  most  useful  sort  of  direct 
mail  is  that  which  introduces  new 
products. 

Display  material:  Up  to  20  pieces  may  be 
offered  to  the  pharmacist  in  a  given 
month.  However,  this  plethora  is  fairly 
exceptional,  and  the  average  retail  outlet 
can  expect  to  be  offered  around  six 
pieces  of  display  material,  of  which  the 
pharmacist  will  accept  about  two-thirds. 
Perhaps  not  surprisingly  the  pharmacists 
expressed  a  preference  for  the  small, 
compact  type  of  display  items. 

Items  on  display 

Of  the  200  outlets  included  in  the  survey, 
just  under  a  third  had  no  OTC  pharma- 
ceutical products  displayed  in  the  window 
and  one  in  10  had  none  on  the  counter 
Over  half  displayed  OTC  items  only  in 
their  normal  stocking  positions.  Anal- 
gesics, cold  remedies  and  vitamin  C  were 
the  items  most  likely  to  be  on  display, 
either  in  the  window  or  on  the  counter, 
although  this  would  have  been  influenced 
by  the  time  of  year  (survey  conducted 
in  February). 

Pharmacists'  influence 

This  section  of  the  research  questioned 
180  senior  counter  staff  as  well  as  the 
200  pharmacists.  The  assistant  staff  were 
largely  drawn  from  the  same  outlets  as 
the  pharmacists.  Twenty  therapeutic 
areas  were  covered,  from  acne  to  teeth- 
ing problems  in  babies,  taking  in  coughs, 
colds,  constipation,  cuts  and  others, 
along  the  way.  Respondents  were  asked 
how  often  they  were  asked  to  recom- 
mend an  OTC  product  for  each  ailment, 
what  they  most  often  recommended  and 
why. 

The  therapeutic  areas  where  pharma- 
cists are  most  often  asked  to  recom- 
mend an  OTC  remedy  are  coughs,  sore 
throats,  head  colds  and  catarrh.  In 
general,  assistant  staff  receive  at  least  as 
many  requests,  and  often  more,  than  the 
pharmacist  himself.  This  again  may  be  a 
reflection  of  the  ready  availability  of  the 
assistant,  to  the  customer  seeking  self- 
medication.  However,  in  terms  of  what 
is  recommended,  there  is  little  difference, 
in  that  assistants  and  pharmacists  tend 
to  choose  the  same  OTC  products  for 
most  ailments — the  pharmacist  tends  to 
choose  from  a  wider  group  of  products 


Rank  order  of  frequency  with  which 
pharmacist  is  asked  for  advice 

1  Coughs  (autumn  or  winter) 

2  Sore  throats 

3  Head  colds  (in  autumn  or  winter) 

4  Catarrh  (in  autumn  or  winter) 

5  Influenza  (in  autumn  or  winter) 

6  Diarrhoea 

7  Coughs  (in  spring  or  summer) 

8  Indigestion  and  dyspepsia 

9  Headaches 

10  Catarrh  (in  spring  or  summer) 

11  Head  colds  (in  spring  or  summer) 

12  Mouth  ulcers 

13  Requests  for  vitamin  supplements 

14  Teething  problems  in  babies 

15  Constipation 

16  feeling  rundown  lethargic 

17  Cuts  and  abrasions 

18  Prevention  of  colds 

19  Influenza  (in  spring  or  summer) 

20  Spots  and  pimples  (not  acne) 

21  Migraine 

22  Burns  and  scalds 

23  Acne 


but  appears  to  direct  the  assistant  to  one 
or  two  key  products.  Although  the 
question  was  not  specifically  researched, 
some  assistants  pointed  out  that  they 
would  not  recommend  for  certain 
therapeutic  categories  without  first  con- 
sulting the  pharmacist. 
Independents  v.  multiples:  With  few 
exceptions  pharmacists  in  the  large  inde- 
pendents received  more  requests  for 
recommendation  than  did  their  counter- 
parts in  multiple  or  co-op  outlets.  This 
is  probably  a  reflection  of  the  greater 
"counter-availability"  of  the  pharmacist 
in  the  independent  coupled  with  a  higher 
assistants  ratio  in  the  multiples. 
Display  and  recommendation:  In  general 
the  items  which  were  well-displayed  in 
the  shops  (that  is.  displayed  in  a  signifi- 
cant number  of  shops)  were  not  neces- 
sarily those  which  the  staff  would 
recommend.  Among  the  exceptions  was 
Lem-sip,  displayed  by  a  large  number  of 
pharmacists  and  the  leading  recom- 
mended product  for  head  colds.  Similarly 
Benylin.  the  leading  recommendation  for 
coughs,  was  comparatively  well-displayed. 
It  is  interesting  that  a  third  of  pharma- 
cists and  almost  the  same  proportion  of 
assistants  were  recommending  Redoxon 
for  prevention  of  colds;  this  brand 
featured  significantly  in  both  window 
and  counter  displays. 

Advertised  v  non-advertised:  It  is  worth 
noting  the  differences  in  the  choice  of 
type  of  product — between  high  recom- 
mendation of  "household  name" 
products  in  some  areas  and  prescription- 
type  products  in  others.  Some  examples 
are  the  prominence  of  advertised  brands 
such  as  Clearasil,  Mu-cron  and  Lem-sip 
Concluded  on  p38 


Coughs  (autumn  or  winter) 
Sore  throats 

Head  colds  (in  autumn  or  winter) 
Catarrh  (in  autumn  or  winter) 
Influenza  (in  autumn  or  winter) 
Diarrhoea 

Coughs  (in  spring  or  summer) 
Indigestion  and  dyspepsia 
Headaches 

Catarrh  (in  spring  or  summer) 
Head  colds  (in  spring  or  summer) 
Mouth  ulcers 

Requests  for  vitamin  supplements 
Teething  problems  in  babies 
Constipation 

Feeling  rundown  lethargic 
Cuts  and  abrasions 
Prevention  of  colds 
Influenza  (in  spring  or  summer) 
Spots  and  pimples  (not  acne) 
Migraine 

Burns  and  scalds 
Acne 
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Influences  on  the 
pharmacist 

Concluded  from  p37 

in  the  areas  of  acne,  catarrh  and  head 
colds,  against  products  such  as  Senokot, 
Benylin  and  Actal,  the  leading  recom- 
mendations for  constipation,  coughs  and 
indigestion  respectively.  An  investigation 
of  how  pharmacists  arrive  at  these 
recommendations  would  provide  an 
interesting  field  for  a  future  research 
project,  but  was  outside  the  scope  of 
the  1976  and  1978  Pharmacists'  Recom- 
mendations Study. 

Results  from  the  1978  study  will  be 
available  shortly.  One  of  the  features  of 
interest  of  the  new  study,  will  be  to  see 
what  effect  on  recommendation,  new 
product  introduction  has  had,  in  the 
two-year  period. 


The  1978  survey 

Information,  recently  available,  from 
the  1978  survey  indicates  that 
"Influences  upon  the  pharmacist" 
have  changed  little.  Company  repre- 
sentatives are  visiting  and  being  seen 
at  the  same  rate  as  two  years  ago,  but 
direct  mail  may  be  slightly  down — 
marginally  fewer  respondents  claimed 
to  receive  direct  mail,  compared  with 
the  previous  survey. 

The  amount  of  display  material 
offered  and  accepted  has  remained 
virtually  unchanged.  In  terms  of  pro- 
ducts on  display,  cough  and  cold 
remedies  still  lead  the  field  but  there 
has  been  a  dramatic  drop  in  the  num- 
ber of  shops  displaying  vitamin  C. 

The  "winter"'  ailments  were  again 
those  where  advice  is  most  often 
sought;  coughs,  sore  throats,  head- 
colds  and  catarrh  topped  the  list. 
Requests  for  recommendation  in  all 
these  therapeutic  areas  had  increased 
in  1978.  This  may  have  been  due  to 
the  greater  severity  of  the  1977-78 
winter,  compared  with  1975-76. 

As  in  1976  there  was  not  necessarily 
a  correlation  between  well-displayed 
products  and  recommendation,.  A 
notable  example  of  this  was  Redoxon. 
Redoxon  is  recommended  by  over  a 
third  of  pharmacists  for  prevention 
of  colds,  but  does  not  have  a  parti- 
cularly high  incidence  of  display  in 
the  shops.  Another  similarity  with  the 
1976  survey  was  the  high  recom- 
mendation of  advertised  brands  for 
some  complaints  against  the  more 
"serious"  products  in  other  therapeu- 
tic areas. 

Further  details  from  Martin-Hamblin 
Research,  14  Headfort  Place,  London 
SW1X  7HN. 


Shoplifting  design  prize 

The  National  Association  of  Shopfitters 
is  to  sponsor  an  annual  design  prize  of 
£1,000  plus  a  commemorative  plaque. 
The  competition  is  open  to  architects 
and  designers  practising  in  the  UK. 
Details  from  the  director,  NAS  House, 
411  Limpsfield  Road,  Warlingham, 
Surrey  CR2  9HA. 


Money-off  leads  the 
promotions  boom 


"If  the  rest  of  the  year  follows  the 
pattern  seen  in  the  first  three  months," 
says  Peter  Holloway,  director  of  M.S. 
Surveys  &  Promotional  Services,  "we 
will  be  reporting  about  20,000  promo- 
tions over  the  year;  a  25  per  cent  in- 
crease on  1977."  A  happy  situation  one 
would  have  thought,  but  he  goes  on: 
"Where  are  the  premium  merchandisers 
and  incentive  marketers;  those  involved 
with  giveaways,  self  liquidators,  contests, 
free  mail-ins  and  banded  packs,  or  varia- 
tions on  straight  price  offers?" 

The  fourth  month's  results  provide  no 
balm  to  Mr  Holloway.  Out  of  1,086 
promotions  running  in  April  on  an  open- 
to-all  basis,  540  of  them  were  straight 
price  offers  and  164  were  coupon  offers. 
There  were  only  41  give-aways.  The 
reasonable  prediction  is  that  these  price 
cuts  to  win  customers  are  going  to 
continue.  It  is  not  only  the  way  the 
public  wants  it,  but  it  is  a  quick  and  easy 
technique  for  the  manufacturers. 

Chemist  group 

It  applies  to  those  involved  with 
chemist  products  no  less  than  to  those 
in  the  packaged  foods  and  drinks  cate- 
gories. In  April  the  chemist  group  of 
products  saw  the  following  score  of 
"open  to  all"  promotions: 

Baby  foods  4 
Toiletries  166 
Cosmetics  15 
Hair  preparations  and  shampoos  42 
All  medicinal  products  3 


In  April  of  last  year  there  had  been  a 
total  of  200;  this  April's  total  is  230. 

The  strong  tide  of  "tailored  to  fit" 
promotions  in  supermarkets  and  multiple 
chains  shows  no  sign  of  abating.  In  the 
month  under  review  there  were  73  avail- 
able in  Boots,  37  of  which  were  "own 
labels".  The  Co-ops  had  14,  all  in 
toiletries,  hair  preparations,  slimming 
aids  and  baby  foods. 

Bearing  in  mind  that  two  Revlon  lines 
in  hair  preparations  and  shampoos  are 
now  available  in  selected  Sainsbury 
stores,  that  chain  had  six  "tailored" 
promotions  on  offer  in  April  including 
Alberto  Balsam,  Sunsilk  and  Vosene. 

'Tailoreds'  gain  ground 

The  extent  to  which  the  "tailored" 
offer  is  gaining  ground  can  be  seen  by 
comparing  the  M.S.  Surveys  prediction 
of  20,000  promotions  overall  for  this  year 
with  the  score  for  promotions  "open  to 
all"  across  the  first  four  months.  This 
totals  4,250  and  even  if  multiplied  by 
three  the  figure  falls  far  short  of  20,000. 

Promotions  analysts  have  been  set  a 
pretty  problem  by  Johnson  &  Johnson. 
Into  which  category  do  they  fit?  The 
tie-up  with  the  Save  the  Children 
£20,000  appeal  compels  the  promotion 
to  appear  baby-oriented.  Yet  many  of 
the  purchases  which  will  go  into  swelling 
that  useful  contribution  to  the  costs  of 
vaccination  will  be  motivated  by  a 
desire  to  enhance  the  beauty  of  adults 
not  bring  up  baby. 


C&D  Directory  changes 


The  following  changes  have  been  notified 
since  the  1978  edition  of  Chemist  & 
Druggist  Directory  closed  for  press: 

Contrapac  Ltd.  Change  of  name 
(address  remains  as  before):  Klockner 
Pentapack  Ltd. 

Dalton  Supplies  Ltd.  New  telephone 
number:  0491  641457. 

Dermalex    Co    Ltd.    New  address: 
146  Kilburn  High  Road,  London  NW6 
4JD.  01-624  4686. 

Innoxa  (England)  Ltd.  New  address: 
62  Brompton  Road,  Knightsbridge, 
London  SW3  1BW. 

Kerodex  Ltd.  New  address:  62  Bromp- 
ton Road,  Knightsbridge,  London  SW3 
1BW 

Krups  (UK)  Ltd.  New  address: 
Motherwell  Way,  West  Thurrock,  Grays, 
Essex.  Purfleet  4931. 

Leichner,  L.,  (London)  Ltd.  New 
address:  62  Brompton  Road,  Knights- 
bridge, London  SW3  1BW. 

Lundbeck  Ltd.  New  address:  Lund- 
beck  House,  Hastings  Street,  Luton 
LU1  5BE.  The  telephone  and  telex 
numbers  are  unchanged. 

Olive  Sunglasses  &  Toiletries  Division, 
Royal  Sovereign  Group  Ltd.  Changed  to 
Olive    (Chemist    Sundries)    Ltd,  Olive 


House,  70  Orpington  Road,  London 
N21  3PN.  01-882  4235. 

Potter  &  Moore  Ltd.  New  address: 
Lincoln     Road,     Werrington,  Peter- 
borough PE4  6LB.  0733  71521. 

Revlon  International  Corporation. 
New  telephone  number:  01-629  7400. 

Russell    Finex    Ltd.    New  address: 
Russell  House,  9  Orange  Street,  London 
WC2.  01-930  9923. 

Watt  Yardley  Chemicals  Ltd.  New 
address:  Crown  Works,  Langborough 
Road,  Wokingham,  Berks  RG11  2BH. 
0734  785909. 


Employment  charts 

Two  flow  charts  on  employment  law 
are  available  (£5.95  each)  with  optional 
updates  on  a  yearly  mailing  basis 
(£17.50).  Part  i — Engagement  and  Em- 
ployment— analyses  the  rights  of  job 
applicants  and  prospective  employers. 
Part  ii — Termination  of  Employment — 
deals  with  grounds  for  unfair  dismissal 
and  redundancy.  Stewart  Williams 
International  Ltd,  Carlton  Chambers, 
Station  Road,  Shortlands,  Bromley,  Kent 
BR2  0EY. 
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LETTERS 

Disgust  at  PSNC's 
action  on  levy 

I  wonder  whether  the  rest  of  the  profes- 
sion shares  my  sense  of  disgust  and 
despair  when  reading  about  the  latest 
antics  of  the  PSNC. 

In  the  June  17  C&D  we  read  that  the 
West  Glamorgan  LPC  has  decided  to 
withhold  the  levy  it  normally  pays  to 
PSNC  for  a  six-month  period.  This  may 
be  regarded  as  a  cry  of  protest  or  despair 
from  a  body  that  feels  ill-used  and 
involves  the  sum  of  £1,430 — a  very  small 
sum  compared  with  the  overall  budget 
and  reserves  of  the  PSNC. 

In  the  June  24  C&D  we  read  that  the 
PSNC  has  taken  "retaliatory  action"  by 
withholding  PSNC  services  from  the 
luckless  contractors  in  the  West  Glamor- 
gan area  and  that  it  has  written  direct 
to  those  contractors  over  the  head  of 
their  own  (recently  elected)  local  com- 
mittee. 

There  is  a  curious  ambivalence 
between  the  approach  adopted  by  the 
PSNC  to  some  of  their  own  colleagues 
and  that  which  the  committee  advocated 
in  response  to  the  decision  by  the  DHSS 
or  the  public  which  it  represents.  Perhaps 
the  cynic  could  be  excused  if  he  attribu- 
ted the  differing  approaches  to  the  fact 
that  in  the  case  of  West  Glamorgan  it 
was  the  PSNC's  own  money  that  was 
threatened. 

In  any  case  the  action  was  naive, 
ill-judged  and  demonstrated  only  too 
clearly  the  failure  by  the  PSNC  to  master 


even  the  basic  techniques  of  negotiating 
procedure — the  absence  of  which  most  of 
us  have  previously  suspected  from  the 
results  obtained  in  the  forum  for  which 
we  pay  them  to  >perate.  Apart  from  any 
other  consideration,  the  LPC  remains  the 
elected  body  c  the  local  contractors 
until,  or  unless,  it  is  replaced  by  "due 
process".  In  these  circumstances  the 
propriety  of  debarring  it  from  the 
conference  of  representatives  of  Local 
Pharmaceutical  Committees  is  question- 
able from  the  legal  aspect — to  say 
nothing  of  the  moral  aspect  of  seeming 
to  stifle  the  voice  of  a  dissentient  opinion. 
(Always  accepting  that  the  LPC  paid  a 
fair  share  of  the  conference  expenses 
upon  request). 

I  cannot  avoid  the  feeling  that  the 
action  of  the  PSNC — precipitate  as  it  was 
— will  only  serve  to  stiffen  the  resolve  of 
the  West  Glamorgan  committee  and  will 
encourage  emulation  by  other  local 
committees  who  are  similarly  dissatisfied. 

If  I  may  be  permitted  to  offer  any 
advice  to  the  members  of  the  PSNC  it 
is  that  they  should  look  around  them  and 
refrain  from  too  much  introspection.  I 
understand  that  the  Inland  Revenue 
expect  a  good  tenant  of  a  public  house 
to  show  a  gross  profit  margin  of  40  per 
cent  (Sunday  Telegraph,  June  18).  During 
the  week  we  learn  that  the  basic  margin 
offered  to  bread  retailers  is  22|  per  cent 
— with  larger  discounts  to  multiple  opera- 
tors. These  figures  make  a  nonsense  of 
the  17-18  per  cent  gross  profit  margin 
offered  for  the  provision  of  the  pharma- 
ceutical services  of  the  NHS,  with  all  the 
constraints  they  entail,  and  it  is  small 
wonder  that  contractors  are  making  their 
feelings  known  to  the  body  that  repre- 
sents them.  One  can  readily  understand 


why  West  Glamorgan  feels  that  it  may 
be  better  to  join  ASTMS  and  negotiate 
at  local  level — it  would  be  more  effective 
and  less  expensive  on  a  historical  cost/ 
benefit  basis. 

Finally  may  I  suggest  that,  at  their 
next  meeting,  the  PSNC  takes  for  its 
sermon — "do  unto  others  .  .  .  etc,  etc". 
E.  D.  Hurt 
Southam,  Warwicks 

A  chairman's  role 

Bob  Worby  has  got  it  wrong  (C&D 
interview  last  week).  The  chairman  of 
PSNC  should  not  be  an  autocrat,  im- 
posing his  will  on  staff  and  committee. 
He  should  be  "first  among  equals", 
always  prepared  to  carry  out  the  decisions 
of  the  committee,  and  always  conscious 
of  his  own  shortcomings. 

The  chief  executive,  Alan  Smith,  was 
chosen  for  his  administrative  ability  and 
negotiating  skills.  He  should  have  com- 
plete responsibility  for  the  office  and  a 
key  position  in  the  negotiating  team.  Only 
by  a  proper  recognition  of  his  value  and 
importance,  will  it  be  possible  to  achieve 
maximum  results  in  our  struggle  with 
the  DHSS. 
Griff  David 
Swansea 

Mr  David  held  the  PSNC  chairmanship 
for  some  10  years  and  was  Mr  Worby 's 
predecessor  in  that  office — Editor. 

Our  opportunity 

If  the  reports  from  Parliament  are  to  be 
believed  the  Liberals  are  to  end  their 
pact  with  the  Government  in  October, 
and  it  follows  that  there  will  be  an 
election.  From  our  point  of  view  the 
timing  could  not  be  better.  Mr  Ennals 
has  only  to  stall  us  for  another  three 
months,  and  the  pharmaceutical  problem 
will  not  be  his  any  more.  In  light  of  this, 
anyone  who  thinks  that  the  PSNC  peti- 
tion is  going  to  have  the  slightest  effect 
on  that  politician  must  either  be  very 
naive  or  just  plain  stupid.  The  real  value 
of  it  lies  in  the  fact  that  those  who  went 
out  to  get  signatures  have  done  some 
very  heavy  spadework,  so  that  the  pres- 
sures on  us  are  now  well  understood  by  a 
large  number  of  electors.  I  congratulate 
Mr  Alan  Smith  on  a  bit  of  very  shrewd 
thinking. 

I  trust  now  that  it  is  intended  to 
produce  a  simply  understood  brief  stating 
our  problems  and  suggesting  solutions 
which  our  PSNC  members  will  be  asked 
to  present  to  all  Parliamentary  candidates 
at  interviews,  which  we  should  now  be 
arranging  as  a  matter  of  great  urgency. 
The  groundwork  has  been  done,  the 
information  is  available  and  the  local 
LPC  men  must  be  directed  to  start  the 
most  important  work  they  were  elected 
(or  co-opted)  to  do — not  just  in  Dorset 
but  throughout  the  whole  country.  We 
have  an  unrivalled  opportunity  to  make 
our  case  a  national  election  issue.  If  we 
let  this  chance  float  away  we  will  deserve 
everything  we  don't  get. 
Kenneth  Sims 
Poole,  Dorset 
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PROFESSIONAL  NEWS 

Pharmaceutical  Society  of  Northern  Ireland 

Guild  trying  to  recruit 
all  hospital  pharmacists 


Efforts  are  being  made  to  recruit  every 
hospital  pharmacist  in  Northern  Ireland 
as  a  member  of  the  still  active  Northern 
Ireland  Branch  of  the  Guild  of  Hospital 
Pharmacists.  The  president  of  Northern 
Ireland  Pharmaceutical  Society,  Mrs  C. 
O'Rouke,  reported  at  the  June  Council 
on  a  meeting  attended  by  representatives 
of  the  Council  and  the  Guild. 

Considerable  progress  had  been  made 
in  setting  up  a  procedure  for  the  hearing 
of  complaints  and  the  Guild  representa- 
tives were  now  content  with  the  proce- 
dure. Council  had  agreed  to  their  request 
for  two  meetings  with  Council's  repre- 
sentatives each  year,  February  and 
October,  when  problems  requiring  Coun- 
cil's assistance  could  be  discussed. 

The  president  said  she  had  been  agree- 
ably surprised  by  the  attendance  at  the 
meeting  held  in  the  Society's  lecture  hall 
on  June  13  when  members  of  the  staff 
of  Action  Cancer  spoke  on  their  work 
and  how  pharmacists  could  advise  at 
local  level  on  the  Early  Warning  Service. 
Notices  and  leaflets  about  the  Early 
Warning  Service  were  being  printed  and 
would  be  sent  to  pharmacies  in  time  for 
the  service  commencing  in  September. 
Mr  W.  T.  Hunter  said  he  felt  a  number 
of  pharmacists  who  attended  the  meeting 
were  disappointed  that  Dr  E.  Mans- 
bracher,  one  of  the  speakers,  had  dealt 
briefly  and  not  at  greater  length  with  the 
drugs  used  in  the  treatment  of  cancer. 
The  president  explained  that  the  intention 
was  to  deal  with  this  matter  at  a  presi- 
dent's "at  home"  early  in  the  autumn. 

Mr  A.  G.  Shaw,  secretary,  the  Associa- 
tion of  the  British  Pharmaceutical 
Industry  had  written  to  say  that  he  was 
making  inquiries  into  the  instances 
referred  to  him  where  it  was  alleged  that 
certain  manufacturers  had  changed  the 
form  of  presentation  of  products  without 
giving  prior  notification  to  pharmacists. 

Poisons  Board  nominations 

A  letter  from  the  Department  of 
Health  was  read  pointing  out  that  the 
members  of  the  Northern  Ireland  Poisons 
Board  would  retire  on  July  13,  1978 
and  requesting  Council  to  nominate  three 
members.  The  president  said  the  introduc- 
tion of  the  Medicines  Act  1968  had 
greatly  reduced  the  work  of  the  Board 
which  would  in  future  be  concerned  only 
with  non-medicinal  poisons.  Council's 
representatives  on  the  Board  at  present 
were  Messrs.  J.  A.  Brown,  G.  E. 
Mcllhagger  and  J.  C.  Wellwood  but 
Mr  Wellwood  had  indicated  some  time 
ago  that  he  was  finding  it  increasingly 
difficult  to  attend  morning  meetings  and 


would  like  to  be  relieved  of  his  Board 
duties.  It  was  agreed  to  nominate  Mrs 
M.  Singleton  and  Messrs.  Brown  and 
Mcllhagger.  The  secretary  was  instructed 
to  convey  Council's  thanks  to  Mr  Well- 
wood  for  serving  on  the  Board  for  so 
many  years. 

The  secretary,  Mr  W.  Gorman,  said 
he  had  received  a  number  of  letters  con- 
taining suggestions  about  future  manage- 
ment courses  for  students  and  also  com- 
menting on  the  topics  to  be  included  in 
the  elective  modules  of  the  proposed 
Diploma  in  Pharmaceutical  Sciences.  It 
was  agreed  that  these  be  submitted  to  the 
Education  Committee  when  the  relevant 
matters  were  under  consideration. 

Mr  J.  Kerr  reported  on  a  meeting  held 
in  Malta  of  the  European  Region  of  the 
Commonwealth  Pharmaceutical  Associa- 
tion. The  population  of  Malta  was  around 
300,000  with  about  180  pharmacists  and 
130  pharmacies.  The  CPA  Regional  mem- 


bers discussed:  the  problems  in  Gibraltar 
and  the  difficulties  experienced  by  the 
pharmaceutical  organisations  in  Cyprus; 
the  recruitment  for  and  use  of  European 
pharmacists  in  the  Voluntary  Service 
Overseas  organisation;  finance  and  the 
effect  which  the  very  limited  resources 
of  CPA  were  having  on  its  activities;  the 
matters  to  be  raised  at  the  next  meeting 
of  the  Executive  Committee  to  be  held 
in  Hong  Kong  within  the  next  year. 

The  various  local  matters  discussed 
included:  Pharmaceutical  education  and 
the  Government's  proposal  to  introduce 
a  "student  workers"  scheme  which  would 
provide  for  the  training  of  only  the 
number  required  for  Malta  and  Gozo. 
The  content,  standard  and  supervision  of 
student  practical  training  were  of  vital 
concern;  supervision  in  pharmacies,  illegal 
sales  by  wholesalers,  standards  of  phar- 
maceutical practice  and  the  need  for  a 
properly  trained  inspectorate;  ownership 
of  pharmacies  and  a  planned  distribution 
of  pharmacies;  and  professional  fees, 
profit  margins  and  the  cost  of  properly 
packaged  medicines. 

The  next  meeting  of  the  European 
Region  would  be  held  in  1980/1981  and 
should  take  place  in  the  UK,  possibly 
Edinburgh  or  Belfast. 

The  application  of  Francis  Joseph 
Sharkey,  7  Beechlands,  Malone  Road, 
Belfast  BT9  5HU  for  registration  as  a 
pharmaceutical  chemist  was  granted.  The 
application  of  four  graduates  for  registra- 
tion as  students  were  granted. 


POST  SCRIPTS 

Wedgwood  and  chemists 

The  involvement  of  Josiah  Wedgwood 
with  scientists  of  his  day  and  his  efforts 
to  satisfy  their  needs,  particularly  of 
chemists,  by  producing  ceramic  wares 
for  use  in  research  or  for  everyday  use, 
has  received  little  attention  in  the  past. 
But  there  is  now  an  exhibition,  "Josiah 
Wedgwood :  the  arts  and  sciences 
united,"  at  the  Science  Museum,  London 
which  highlights  this  aspect  of  Josiah's 
activities.  The  exhibition  closes  on  Sep- 
tember 24. 

Up  to  the  late  eighteenth  century  the 
mortars  generally  in  use  by  apothecaries 
and  druggists  were  made  of  bell  metal 
but  there  was  mounting  opposition  to 
them  due  to  the  risk  of  poisoning. 
Marble  mortars  were  attacked  by  acids 
and  tended  to  absorb  oily  substances  so 
Josiah  Wedgwood  decided  to  attempt  to 
make  a  pot  one  for  his  friend  Joseph 
Priestley,  a  chemist.  It  took  him  six 
months  to  perfect  a  mortar  composition 
that  was  extremely  hard,  resistant  to 
wear,  impervious  to  acids  and  non- 
absorbent  to  oils.  He  also  made  earthen- 
ware retorts,  melting  pots,  filter  funnels 
and  pestles.  In  the  early  1780s  Wedgwood 
was  prepared  to  provide  such  apparatus 
free  of  charge  but  the  demand  increased 
so  much  he  eventually  had  to  charge  a 
price. 

Part  of  the  exhibition  is  devoted  to  these 
utensils,  including  a  syrup  jar,  on  loan 
from  the  Pharmaceutical  Society.  Letters, 
advertising  leaflets,  record  books,  pyro- 


meter gauges  are  also  included.  Copies 
of  the  brochure  listing  the  exhibits  and 
containing  black  and  white  photographs 
can  be  obtained  (£1  plus  28p  postage) 
from  the  Publications  department  of  PR 
division,  Josiah  Wedgwood  &  Sons  Ltd, 
Barlaston,  Staffordshire. 


No.  of  days  treatment 
NG  Ensure  dose  it  stated 


NP 


-  -2  T-  P^>  _ 

—  t 

7^  IbO 


These  prescription  posers  were  sent  on 
two  forms  from  a  pharmacist  in  London. 
He  commented:  "It  is  a  pity  that  such 
prescriptions  cannot  be  made  illegal". 
They  read:  Trental;  Trasicor;  Navidrex  K. 
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aglutellS 

Gluten-Free,  Low  Protein 

spaghetti 


Prescribable  for  the  dietary  management  of 
phenylketonuria,  similar  ami  no-acid 
abnormalities,  renal  failure,  liver  failure,  liver 
cirrhosis,  gluten-sensitive  enteropathies 
including  steatorrhoea  due  to  gluten- 
sensitivity  coeliac  disease  and  dermatitis 
herpetiformis. 


Technical  literature  available  on 
request  from  the  sole  Agent. 
Distributors  in  the  U  K  and  Eire. 

G.F.  DIETARY 


aglutelia 


Prescribable  for  people 
requiring  Gluten  free  and 
Low  Protein/  Low  Sodium  diets 


gglutella  laglutella  iaglutella 


Gluten-Free,  Low  Protein       Gluten-Free ,  Low  Protein 

spaghetti  rings  macaroni 


Gluten-Free,  Low  Protein 

semolina 


*  Prescribable  on  EC  10,  Spaghetti.  Macaroni  and  Spaghetti  Rings 


SUPPLIES  LTD. 


7  Queensbury  Station  Parade,  Queensbury,  Edgware,  Middx.  HA8  5IMP 

Telephone:  01  -951  1977,8 


Sole  agents  and  distributors 
in  U.K.  and  Eire  for: 

Juueia  -<^S>- 

VvtkoJk  aglutella 


Charges  to  pay         CHS   OTCA  TUMS 
Tariff  £/^51^>V 


POST  { 


V.A.T./0" 

 l^U — 

Total  \L  1 


OFFICE 


No. 


OFFICE  STAMP 


TELEGRAM 


V 


Prefix.    Time  handed  in.    Office  of  origin  and  Service  Instructions.  Words. 


Vx — ■ —  — -j&j 

RECEIVED  ^4  s»r  r  f  ' 


From 
By  


J. 


BERK  PHARMACEUTICALS 


At- 
To- 
By- 


BERK  ENTER  O.T.C.   ANTACID  MARKET  WITH  TUMS 

BERK  PHARMACEUTICALS, THE  SURREY  BASED  ETHICAL  COMPANY, 
HAVE   FORMED  A  NEW  DIVISION  -   BERK  PROPRIETARIES   -   TO  MARKET 
IMON  -   PRESCRIPTION  PRODUCTS  AND  AS   FROM  JULY   3RD   1978  WILL 
TAKE  OVER  MARKETING  IN  THE   U.K.   OF  TUMS  ANTACID  TABLETS. 
SUPPLIES  WILL  CONTINUE  TO  BE  AVAILABLE   FROM  WHOLESALERS. 

DISTRIBUTION  OF   TUMS  WILL  BE  HANDLED  BY  PHARMAGEN  -  CHAPEL 
STREET,   RUNCORN,    CHESHIRE  -   TEL:    RUNCORN   (092  85).  72816. 


BfcRK  PROPRIETARIES,    (DIVISION  OF.  BERK.  PHARMACEUTICALS  LIMITED) 
GUILDFORD,   SURREY  GU4  8HE . TELEPHONE :   GUILDFORD  (0483)  7122 


r  ATI  ON  ROAD,  SHALF.0R0, 

(R)    REGISTERED  TRADE  MAR 


For  free  repetition  of  doubtful  words  telephone  "TELEGRAMS  ENQUIRY"  or  call,  with  this  form 
at  office  of  delivery.  Other  enquiries  should  be  accompanied  by  this  form,  and, if  possible.the  envelope. 
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From  left  to  right:  Mr  J.  F.  Morris,  managing  director  A.  H.  Robins  Co  Ltd; 

Mr  E.  Clairborne  Robins  Jr,  president;  Mr  G.  E.  Thomas,  executive  vice-president; 

Mr  C.  E.  Hart,  director  of  European  operations.  Mr  E.  Clairborne  Robins  Jr  was  paying 

his  first  visit  to  the  UK  subsidiary 


COMPANY  NEWS 

Boots'  NHS 
volume  up 

Counter  sales  for  Boots  the  Chemists  Ltd 
increased  by  17.8  per  cent — a  quarter  of 
which  was  in  real  volume — for  the  year 
ended  March  31.  National  Health  Service 
dispensing  increased  by  1.7  per  cent  in 
volume  despite  a  3  per  cent  decrease  in 
the  number  of  branches,  according  to 
Dr  G.  Hobday,  chairman,  Boots  Co  Ltd, 
in  the  annual  report.  Although  dispen- 
sing formed  a  smaller  proportion  of  total 
business  than  for  retail  chemists  as  a 
whole,  the  report  says,  Boots  had  a 
number  of  small  branches  depending 
upon  NHS  work  for  viability.  The  com- 
pany therefore  supported  the  Pharma- 
ceutical Services  Negotiating  Committee's 
efforts  to  secure  adequate  remuneration. 

Centenary  own  brands  were  extremely 
successful  with  retail  sales  picking  up 
generally  in  the  autumn.  Boots  own 
brands  continued  to  grow  in  number  and 
importance  accounting  for  about  a  third 
of  all  retail  sales.  Capital  investment  in 
new  and  modernised  shops  amounted  to 
£21  million,  with  a  further  20,000  sq  m 
of  net  selling  space  being  added.  The 
policy  of  closing  a  number  of  small  shops 
was  continued,  the  year  ending  with 
1,209  branches,  a  decrease  of  38.  During 
the  current  year  37  shops  should  be 
replaced  or  enlarged  and  several  large 
stores  opened. 

Total  group  sales  increased  by  20.2  per 
cent  to  £884m  with  UK  sales  at  £786.7m 
(18.6  per  cent  up)  and  about  11  per  cent 
of  sales  outside  the  UK.  Group  profit 
before  tax  increased  by  17.4  per  cent  to 
£107m,  the  first  time  more  than  £100m 
has  been  reached  by  the  company.  Profit 
after  tax  attributable  to  shareholders  was 
£50.3m. 

Dr  Hobday  says  the  indications  are  that 
consumer  spending  will  become  more 
bouyant  in  the  UK  during  1978-79  and 
the  company  is  well  poised  to  take  full 
advantage.  Turning  to  future  prospects 
Dr  Hobday  says  the  company  is  strong 
financially  and  would  continue  to  invest 
in  improving  and  extending  facilities  so 
that  when  recession  is  over  and  cus- 
tomers' spending  potential  is  restored, 
full  use  is  made  of  the  opportunities. 

Astra  sales  follow 
last  year's  trends 

Astra  group  sales  for  the  four  months 
ended  April  30,  1978,  amounted  to 
Skr  644m,  an  increase  of  20  per  cent 
over  the  corresponding  period  last  year. 
The  forecast  for  the  year  is  a  14  to  20 
per  cent  increase.  The  trend  of  improve- 
ment in  the  pharmaceutical  division  since 
the  end  of  1977  (C&D,  June  10,  p967) 
was  maintained.  Foreign  markets  account- 
ed for  75  per  cent  of  the  expansion  dur- 
ing this  period. 


Heinz  profits  drop 

Pretax  profits  of  H.  J.  Heinz  Co  Ltd 
dropped  from  £17.27  million  to  £16.6  m 
for  the  year  ended  April  30.  Net  profits 
were  £7.89m  (£8. 54m  in  1977). 

New  Berk  company 

Berk  Pharmaceuticals  have  formed  a  new 
division,  Berk  Proprietaries,  to  be  re- 
sponsible for  marketing  non-prescription 
products. 

From  July  3  the  new  division  will 
take  over  Turns,  and  Berk  have  appointed 
Pharmagen  of  Chapel  Street,  Runcorn  to 
distribute  the  product  on  their  behalf  and 
Turns  will  continue  to  be  available  from 
wholesalers. 

Briefly 

Delandale    Laboratories    Ltd,    37  Old 

Dover  Road,  Canterbury,  Kent,  have  had 
telex  installed.  The  number  is  96118  and 
the  answer-back  code  is  Canuk  G. 

Danmed  Ltd:  As  a  result  of  group  re- 
organisation the  company  will  now  be 
known  as  Coloplast  Ltd.  Management 
and  location  are  unchanged  and  inquiries 
should  continue  to  be  made  to  Somerset 
Road,  St  Ives,  Huntingdon. 

Degussa:  Turnover  during  the  first  half 
of  1977-78  was  12  per  cent  higher  than 


that  of  the  first  half  of  1976-77,  but 
after  correction  to  allow  for  the  com- 
pany's precious  metals  business,  turnover 
was  7.3  per  cent  lower  than  the  corres- 
ponding period  of  the  previous  year.  A 
13.3  per  cent  drop  in  exports  accounted 
for  the  decrease. 

Appointments 

Scholl  (LK)  Ltd:  Mi  Z:-<art  Raus  has 
been  appointed  national  sales  manager. 
Mr  Raus  joined  the  company  in  1955  and 
in  1976  was  appointed  field  sales  manager. 

Kodak  Ltd:  Mr  Brian  Watts  has  been 
appointed  dealer  sales  representative  for 
south  Yorkshire  and  north  Lincolnshire, 
replacing  Mr  Andy  Wager  who  is  leav- 
ing the  company  to  settle  in  America. 

Polaroid  (LK)  Ltd:  Nigel  McNaught  has 
been  transferred  to  the  consumer  photo- 
graphic division  as  the  key  accounts 
manager  responsible  for  national 
accounts  and  market  development. 
Mr  McNaught  has  been  in  the  press 
office  for  the  last  two  years.  Russell 
Roworth  has  joined  the  company  as 
industrial  publicity  supervisor. 

R orison  Products  Ltd:  Mr  Alan  van 
Cuylenburg,  director  of  personnel  and 
management  services,  has  been  appointed 
managing  director.  He  succeeds  Mr  Char- 
les Duffield  who,  after  more  than  27 


Managing  director,  Charles  Carter  (right)  and  marketing  services  manager,  Kenneth 
Hearn,  celebrate  40  years  of  Sperry  Remington  consumer  products  with  a  giant 
birthday  cake.  Promotions  are  planned  under  the  umbrella  title  "Remington  40" 
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years  with  the  company,  is  retiring  due 
to  ill-health.  Mr  Colin  Cookman  has 
resigned  his  directorship  to  take  up 
another  appointment. 

Jeyes  Ltd:  Mr  Peter  Shenton  has  been 
appointed  multiple  trade  sector  manager 
with  Mr  Peter  Everett,  Mr  Cyril  Palmer 
and  Mr  Allan  Hebdidge  as  account  man- 
agers. Mr  Bob  Tanner  has  been  prom- 
oted to  Co-op  trade  sector  manager 
with  Mr  Brian  Cutts  and  Mr  Tony 
Maynard  as  account  managers.  Hilary 
Cosh  is  now  manager  of  the  third  key 
account  group,  wholesale  and  others, 
with  Mr  John  Curry,  Mr  Tommy 
Dettmar  and  Mr  John  Henson  as  account 
managers. 

WESTMINSTER 
REPORT 

Script  charges  Bill 
gets  first  reading 

The  Prescribed  Drugs  (Regulation  of 
Promotion)  Bill  (C&D,  June  3,  p915) 
which  sets  out  to  abolish  prescription 
charges  on  a  wide  range  of  drugs  and 
also  regulate  the  promotion  of  drugs, 
was  given  its  first  reading  in  the  Com- 
mons last  Wednesday.  This  Private 
Member's  Bill  was  brought  in  by 
Mr  Mike  Thomas,  Mr  Laurie  Pavitt, 
Mr  Jack  Ashley,  Miss  Betty  Boothroyd 
and  Mr  John  Cartwright.  The  Bill  was 
ordered  to  be  read  a  second  time  and  to 
be  printed. 

MPs  sign  motions 

By  Tuesday  98  MPs  had  signed  the 
motion  calling  for  grants  for  GPs  to 
study  homoeopathy  (C&D,  June  10, 
p930)  and  199  had  signed  the  motion 
calling  for  an  inquiry  into  hormonal 
pregnancy  testing. 

CSM  warnings 

Sixteen  adverse  reactions  warning  leaflets 
have  been  issued  by  the  Committee  on 
Safety  of  Medicines  and  its  predecessor 
the  Committee  on  Safety  of  Drugs, 
Mr  Roland  Moyle,  Minister  of  Health, 
said  in  a  written  answer  to  Mr  Jack 
Ashley.  The  evidence  to  warrant  issuing 
a  warning  for  seven  of  the  leaflets  was 
based  on  reports  on  individual  cases  sent 
to  the  Committee  by  doctors;  for  two, 
evidence  based  on  research  undertaken 
by  the  CSM  and  CSD;  for  three,  research 
elsewhere  in  the  country;  for  two, 
research  abroad  and  for  two,  on  results 
of  studies  reported  in  professional 
journals. 

Mr  Ashley  also  asked  if  the  Secretary 
of  State  intended  consulting  the  British 
Medical  Association,  the  Pharmaceutical 
Society  and  the  community  health 
councils  on  new  methods  for  ensuring 
that  the  warning  leaflets  were  not  ignored 
by  doctors.  Mr  Moyle's  reply  indicated 
that  there  was  a  proposal  to  seek  the 
advice  of  the  relevant  professional  bodies 
about  new  measures. 


MARKET  NEWS 


Essential  oils  ease 

London,  June  28:  The  general  pattern 
of  prices  in  the  essential  oils  sector 
was  easier  during  the  past  week 
mainly  due  to  the  softer  tone  of 
Chinese  items.  Among  those  affected 
were  cedarwood,  citronella,  pepper- 
mint and  spearmint.  An  exception  was 
provided  by  Brazilian  peppermint 
which  improved  on  the  spot  by  15p 
kg  although  forward  deliveries  were 
unchanged.  Chinese  menthol  was 
down  by  15p  for  shipment  while  spot 
prices  and  also  Brazilian  material 
were  held  at  previous  levels. 

There  were  few  movements  in 
spices  and  no  signs  of  improved 
stocks  of  ginger  and  turmeric  being 
available  in  the  near  future.  Pepper  and 
caraway  seed  were  higher.  Among 
botanicals  the  changes  were  mostly 
in  an  upward  direction.  Dearer  were 
copaiba,  Peru  and  tolu  balsams, 
dandelion  and  gentian  roots,  jalap, 
lemon  peel,  sarsaparilla  and  styrax. 
As  in  previous  weeks  henbane,  ipeca- 
cuanha and  witchhazel  leaves  con- 
tinued to  ease. 


Pharmaceutical  chemicals 

Aspirin:  10-ton  lots  £1.40  kg;  1-ton  £1.48. 
Atropine:   (Per  kg  in  J-kg   lots)   Alkaloid  £133.70; 
methonitrate  £102,  methylbromide  £124.40,  sulphate 
£94.50. 

Brucine  sulphate:  £45.00  kg. 

Butabarbital:  Acid  £17.72  kg;  sodium  £18.90  kg  in 
50-kg  lots. 

Butobarbitone:  Less  than  100  kg  £15.11  per  kg. 
Carotene:  Suspension   10%  £32.63  kg;  5-kg  £30.63 
kg- 

Chloral  hydrate:  50-kg  lots  £1.43  kg. 
Cinchocaine:    Base    (5-kg    lots)    £77.69   kg;  hydro- 
chloride £77.45. 

Citric  acid:   BP  per  metric   ton   single  deliveries, 
granular    hydrous    £739;    anhydrous    £794;  five-ton 
contracts    £735    and    £790    respectively,  Crystalline 
£171.17  and  £170.17  respectively. 
Cyclobarbitone:  Calcium  £18.61  kg  in  25 — kg  lots. 
Dexpanthenoi:   (Per  kg)   £12.02;  5-kg  £10.77. 
Dextromethorphan:  £160.73  kg,  £158.73  kg  in  5-kg 
Dihydrocodeine  bitartrate:   £535  kg   in   20-kg  lots: 
Subject  to  Misuse  of  Drugs  Regulations. 
Ephedrine:    (Per   kg    in   50-kg    lots)  hydrochloride 
£16.40;  to  £18  as  to  makes;  sulphate  £18. 
Ergometrine  maleate:  £6.50g  in  50-g  lots. 
Ergotamine  tartrate:  £4  g  in  50-g  lots. 
Formic  acid:  per  metric  ton  delivered  in  4-ton  lots, 
98  per  cent  £295.50;  85  per  cent  £247.50. 
Glycerin:   In  250-kg  returnable  drums  £610  metric 
ton  in  5-ton  lots. 

Hypophosphorous  acid:  (Per  metric  ton  in  50-kg 
lots).  Pure  50  per  cent  £374.20;  BPC  (30  pei 
cent)  £293.60. 

Lactic  acid:  BP  88/90  /  £1.70  kg  in  70-kg  drum. 
Noscapine:  Alkaloid;  £31.85  kg  for  25-kg  lots;  £30  kg 
tor  100-kg.  Hydrochloride  £35.65  and  £33  kg  for 
similar  quantities. 

Opiates:  (£  per  kg)  in  1-kg  lots;  subject  to  Misuse 
of  Drugs  Regulations — Codeine  alkaloid  £638  to 
£653  as  to  maker;  hydrochloride  £488-£562;  phos- 
phate £490-£499;  sulphate  £562.  Diamorphine  alka- 
loid £764;  hydrochloride  £696.  Ethylmorphine 
hydrochloride  £623-£639.  Morphine  alkaloid  £709.50- 
£722,  hydrochloride  and  sulphate  E579-E589. 
Pethidine  hydrochloride:  Less  than  10-kg  lots 
£39.64-£41.64  kg.  Subject  to  Misuse  of  Drugs 
Regulations. 

Phenobarbitone:  in  50-kg  lots  £11.62  kg;  sodium 
£12.62. 

Phosphoric  acid:  BP  sg  1,750  £0.4313  kg  in  30 
drum  lots  minimum. 

Potassium  acetate:  BPC  £0.95  kg  (50-kg  lots). 
Potassium   ammonium  tartrate:  £1.47   kg   in  50-kg 
lots. 

Potassium  bitartrate:  £730  per  metric  ton. 
Potassium   citrate:  Granular  £794   per  metric  ton. 
powder  £894. 

Potassium   diphosphate:    BPC    1949    in    50-kg  lots, 

granular  £1.9017  kg;  powder  £1.6744. 

Potassium  hydroxide:  Pellets  BP  1963  in  50-kg  lots 

£1.379    kg;    sticks    not    offered;    technical  "flakes 

£0.4577. 

Potassium  nitrate:  BP  £0.92  kg  for  50-kg  drums. 
Potassium  phosphate:  monobasic  BPC  1949,  £1.19 
kg  in  50-kg  lots. 

Potassium  sodium  tartrate:  £797  per  metric  ton. 
Quinalbarbitone:   Base   and   sodium    in    25-kg  lots 
£19.40  kg. 

Strychnine:  Alkaloid  £74.30  per  kg;  sulphate  and 
hydrochloride  £60.40  kg,  5-10  kg  lots. 


Succinylsuiphathiazole:  50-kg  lots  £5.32  kg 
Sulphacetarnide  sodium:  BP  £7.25  kg  for  50-kg. 


Crude  drugs 

Balsams:  (kg)  Canada  unchanged  at  £11.30  spot; 
£11.20,  cif.  Copaiba:  £2.35  spot;  no  cif.  Peru: 
£6.15  spot;  £6.10.  c.f.  Tolu:  £5.25  spot. 
Cinnamon:  Seychelles  bark  £475  metric  ton  spot; 
£435,  cif.  Ceylon  quills  4  o's  £0.75i  lb;  featherings 
£320  metric  ton,  cif. 

Dandelion:  Spot  £1,500  metric  ton  spot;  £1,470,  cif. 
Gentian:  Root  £1,400  metric  ton  spot;  £1,375,  cif. 
Henbane:  Niger,  £1,575  metric  ton  spot;  £1,560.  cif. 
Ipecacuanha:  (kg)  Costa  Rica  £9.25  spot;  £9.10, 
cif. 

Jalap:  Mexican  basis  15%  no  spot;  shipment  £1.38 
kg,  cif.  nominal.  No  Brazilian. 

Lemon  peel:  Unextracted  £1.140  metric  ton  spot; 
shipment  £1 ,120,  cif. 

Menthol:    (kg)    Brazilian    £9.25    spot;    £8.65,  cif. 

Chinese  £9.00,  cif,  £7.85,  duty  paid. 

Pepper:    (metric  ton)   Sarawak  black  £1,215  spot; 

£1,120.  cif;  white  £1,730  spot;  £1,705,  cif. 

Pimento:  Jamaican  £1,120  metric  ton  spot;  £1,085 

cif. 

Sarsaparilla:  Mexican  £1.63  kg  spot;  £1.60,  cif, 
Jamaican  £1.94  spot;  £1.90,  cif. 
Seeds:  (metric  ton).  Anise:  China  star  £975  spot; 
£760,  cif.  Caraway:  £745  Celery:  Indian  new  crop 
£470.  Coriander:  Moroccan  £230.  Cumin:  Egyptian 
£860,  Turkish  £860,  Iranian  £770.  Dill:  Moroccan 
£210,  Indian  £525.  Fennel:  Chinese  £240.  Fenugreek: 
Moroccan  £225.  Maw:  £440.  Mustard:  English  £250- 
£350  spot. 

Styrax:  Turkish  natural  £3.85  kg  spot,  no  cif. 
Witchhazel  leaves:  Spot  £3.05  kg;  no  cif. 


Essential  oils 

Cedarwood:  Chinese  £1.46  kg  spot;  £1.35,  cif. 
Cinnamon:  Ceylon  leaf  £3  kg  spot;  £2.55,  cif. 
Citronella:  Ceylon  £1.45  kg  spot;  £1.38,  cif,  Chinese 
£2.20  spot;  £2.06,  cif. 

Peppermint:    (kg)    Arvensis — Brazilian    £5.75,  spot, 
£5.60,  cif.  Chinese  £4.60  spot;  £4.45,  cif.  Piperata 
American  Far  West  about  £21  cif. 
Sandalwood:  Mysore  £85  kg  spot;  no  shipment. 
Sassafras:  Brazilian  £1.90  kg  spot;  £2.10,  cif. 
Spearmint:  (kg)  American  Far-West  £11.50.  Chinese 
£14.00  spot;  and  cif. 

The  prices  given  are  those  obtained  by  importers  or 
manufacturers  for  bulk  quantities  and  do  not  include 
value  added  tax.  They  represent  the  last  quoted  or 
accepted  prices  as  we  go  to  press. 


COMING  EVENTS 


Advance  information 

Tenth  International  Congress  of  Cosmetic 
Chemists,  October  25  to  30.  Sydney,  Australia, 
Papers  of  original  research  on  future  development 
in  field  of  natural  products,  raw  materials, 
cosmetics,  toiletries,  aerosols  and  regulations. 
Further  details  from  Congress  secretary,  10th 
International  Congress  of  Cosmetic  Chemists.  PO 
Box  373,  Darlinghurst,  Sydney,  NSW  2010, 
Australia. 

Institute  ot  Purchasing  and  Supply's  Specialist 
Section  for  the  Pharmaceutical  and  Cosmetic 
Industries,  conference,  September  19,  at  Sudbury 
House,  Newgate  Street,  London  EC1.  The  aim  is 
to  bring  together  manufacturers  of  pharmaceuticals 
and  cosmetics  and  their  ingredient  and  packaging 
suppliers.  Further  details  from  Cynthia  V.  Hewgill, 
assistant  secretary.  Institute  of  Purchasing  and 
Supply,  High  Street,  Ascot,  Berkshire. 

Second  Annual  Retailers  Symposium  on  Loss 
Prevention,  October  29  to  November  1,  Hotel 
Scandinavia,  Copenhagen,  Denmark.  Organised  by 
National  Retail  Merchants  Association.  Topics 
include  use  and  benefits  of  closed  circuit 
television,  community  anti-shoplifting,  and  bad 
cheques  and  fraudulent  credit  cards.  Fee  ($200)  to 
National  Retail  Merchants  Association. 
Operations  division,  100  W31st  Street,  New  York, 
NY10001,  USA. 

Symposium  on  Science  in  the  Service  ot  Safety, 

October  31  to  November  2,  Assembly  Rooms, 
Bath,  Avon.  Lectures  on  aspects  of  industrial 
safety,  the  use  of  contract  research  in  safety 
evaluation,  and  aerosols,  cosmetics  and 
pharmaceuticals.  Registration  fee  (£54)  for 
members  of  the  Association  of  Consulting  Scientists 
and  of  the  Union  Internationale  des  Laboratoires 
Independants  and  £65  for  non-members  to  the 
secretary.  Association  of  Consulting  Scientists, 
Owles  Hall,  Buntingford,  Herts. 

Water  and  Environment  Group,  Society  of 
Chemical  Industry,  Conversazione  and  Exhibition, 

January  25,  1979  at  14.  Belgrave  Square. 
London  SW1.  Theme  of  "Research  and  new 
developments  in  the  treatment  and  control  of 
industrial  water,  effluents  and  wastes". 
Buffet  supper,  bar  and  continuous  showing  of 
films.  Anyone  wishing  to  offer  an  exhibit  for 
consideration  should  do  so  to  Mr  Gordon  Lines, 
c/o  Membership  secretary,  Society  of  Chemical 
Industry,  14,  Belgrave  Square,  London  SW1. 
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APPOINTMENTS 


FOR  SALE 


Distribution  Manager 

Savory  &  Moore,  a  chain  of  60  retail  chemist  outlets, 
requires  a  manager  for  its  new  central  distribution 
warehouse  at  GATWICK,  CRAWLEY,  SUSSEX. 

Applicants  should  have  sound  experience  in  ware- 
house management  including  transport,  office  and 
stock  room  systems.  They  should  be  familiar  with  the 
range  of  products  sold  over  the  counter  in  pharmacies 
and  ideally  have  knowledge  of  low  cost  distribution 
systems  appropriate  to  the  chemist  range  of 
merchandise. 

Our  expanding  company,  which  is  part  of  the 
Macarthys  Group,  offers  good  prospects  together 
with  group  benefits  in  the  field  of  pensions  and  a 
profit  sharing  scheme. 

The  successful  applicant  will  be  offered  assistance 
with  relocation  expenses. 

Full  details  on  application  to: 

G.  B.  Green,  Marketing  Director 

Savory  &  Moore 

177  Preston  Road,  Brighton  BN1  6BA 


CAPACITY 
AVAILABLE 


WANTED 


FOLDING  SPECIALISTS  LTD 

offer  trade  leaflet  folding  to  the 
cosmetic  and  pharmaceutical 
trades.  Up  to  10  folds.  Smallest  fold 
14mm. 

FOLDING  SPECIALISTS  LTD 
37  Tallon  Road 
Hutton  Industrial  Estate 
Brentwood,  Essex 

Telephone  Brentwood  215442  and 
227771 


PHARMACEUTICAL  ANTIQUES 

Drug  runs,  shop  interiors,  bottles,  etc. 
urgently  wanted.  Kindly  contact  Robin 
Wheeler  Antiques,  Parklands,  Park 
Road,  Ashtead,  Surrey.  Telephone: 
Ashtead  72319. 


A.  &  H.  OTTER  LTD. 

(established  1920) 

Largest  cash  stock  buyers  in  the 

trade  for  manufacturers'  clearing 

lines,  and  retailers'  stocks. 

8  Northburgh  Street,  London 

EC1V  0BA.  Tel:  01-253  1184/5. 

Telegrams:  "Salvall",  London, 

E.C.1. 


FOR  DETAILS  AND  INFORMATION 
OF  ADVERTISING  IN  THE 
CLASSIFIED  PAGES  OF 

CHEMIST  &  DRUGGIST 

Telephone:  01-353  3212,  ext.  74 


AFRO'  PRODUCTS 

English,  American  and  Caribbean  products.  We  offer  a  unique  ser- 
vice, to  the  retailer,  in  most  popular  brands  of  hair  and  skin  cosmetics. 
Johnson's,  Palmer's,  St.  Clare's,  Dax,  La  India,  etc.,  etc. 

ZEBBRA  WHOLESALERS, 
127  Stoke  Newington  High  St., 
London,  N16. 

Phone  01-249  3161,  ext.  4/5. 


AGENTS 


A  GREAT  OPPORTUNITY  EXISTS 
FOR  AGENTS  OR  DISTRIBUTORS 

able  to  sell  quality  toilet  tissue,  foam 
bath,  shampoo  etc  at  competitive 
prices.  Exclusive  territories  offered  to 
experienced  sales  people.  Box  2546. 


FRENCH   PERFUMERY  COMPANY 

requires  agents  with  strong  con- 
nections in  the  department  stores  and 
chemists  for  the  following  areas: —  Mid- 
lands— Western  Home  Counties — East 
Anglia.  Please  write  giving  details  of 
current  ranges  carried  and  counties 
being  worked.  Box  2547. 


Please  Address 
replies  to: 


mi  i@. 
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PUBLICATIONS 
LIMITED 

25  New  Street  Square, 
London  EC4A  3JA 


ONE-SIZE  TIGHTS  from  £1.95  doz. 
plus  VAT.  Mm.  order  6  doz.  overall 
CWO.  Carriage  free.  Full  range  Price 
List.  E  &R  Kaye,  3  South  Place,  London 
EC2. 


JEWELLERY.  Sterling  silver  and  9ct 
gold.  A  wide  range  of  ear-rings,  rings, 
bracelets,  charms  etc.,  brought  to  your 
door  at  best  cash  prices.  Write  Lloyd 
Cole,  37  College  Avenue,  Maidenhead. 


SINGLE  EDGE  BLADES  (E.R.  TYPE). 

Packs  of  100  £4.50  inc  VAT,  post  free. 
Free  sample  on  request.  Cheque  with 
order.  Gordon  Chemists,  2b  Crick- 
lewood  Lane,  London,  NW2  1EX. 


80,000  NEW  HIGH  DENSITY  poly- 
thene 50ml  bottles  designed  to  cosme- 
tic standard.  To  clear  £10.50  per  1,000 
ex  factory.  Plugs  and  caps  are  avail- 
able. Please  phone  Mr.  Martin, 
Sunbury-on-Thames  87411. 


FOR  SALE  vacuumised  stainless  steel 
jacketed  containers,  cap  40  gallons, 
£45  each.  Also  laboratory  ovens,  mak- 
ers Baird  &  Tatlock,  £40  each.  Ph. 
metre,  £55.  Makers  Marconi.  Tele- 
phone Ware  66312. 

CHEMIST  SHELVING,  light  oak.  Com- 
plete wall  fittings  with  lights.  22ft  and 
24ft  runs.  £225.00.  Woodford.  Bourne- 
mouth 36272. 


SHOPFITTING 


SUPER  SHELVING  SYSTEM  WILL 
INCREASE  YOUR  TOILETRY  SALES 
BY  HUNDREDS  of  pounds.  Send  for 
colour  illustration  or  ask  us  to  call  for 
instant  quote.  Glass  display  counters 
with  lighting,  island  sites  and  show- 
cases. Early  delivery  direct  from  mak- 
ers. THIRSK  SHOPFITTINGS,  741- 
743  Garrett  Lane,  London  SW17  OPD. 
Tel:  01-946  2291. 


FULL  SHOPFITTING  SERVICE  by  the 

experts — E  Plan  Ltd.,  N.P.A.  recom- 
mended. E  Plan  Ltd.,  E  Plan  Estate, 
Newhaven  BN9  0HE,  Sussex.  Tele- 
phone 3323/6.  Telex:  87208. 
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AIR  FRESHENERS 

Airwick  Air  Fresheners  are  available  from: 
Jeyes  UK  Limited,  Brunei  Way.  Thetford. 
Norfolk  1P24  1HA.  Tel.  Thetford4567.  Telex: 
81401. 

ANTASIL 

Stuart  Pharmaceuticals  Ltd.  Carr  House,  Carrs 
Road,  Cheadle,  Cheshire  SK8  2EG.  Tel: 
061-491  1444.  Grams:  Stuart,  Cheadle,  Che- 
shire. Telex:  668585. 


ASPRO  CLEAR 


Nicholas  Laboratories  Ltd.  225  Bath  Road. 
Slough.  Bucks.  Tel.  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

ASPRO  REGULAR 


Nicholas  Laboratories  Ltd..  225  Bath  Road. 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas,  Slough.  Telex:  848388. 

ATHLETIC  SUPPORTS 
(BODYBELTS) 

Sallis,  E.  Ltd..  Vemon  Works.  Basford.  Not- 
tingham NG6  00H.  Tel.  Nottingham  77841- 
2/78545-2. 

BABY  FEEDING  BOTTLES 

William  Freeman  &  Co.  Ltd.,  Suba-Seal 
Works,  Staincross,  Barnsley,  South  Yorkshire. 
Tel.  0226-84081. 

Lewis  Woolf  Gnptight  Ltd..  144  Oakfield  Rd  , 
Sellyoak.  Birmingham  B29  7EE.  021-472 
4211.  Telex:  338666. 

BABY  FEEDING  PRODUCTS 

"Canon  Babvsafe"  distributed  by:-  Jackel  & 
Co.  Ltd.,  Kittv  Brewster  Estate,  Blyth,  North- 
umberland. Tel:  Blyth  2596/7/8. 

BABY  FEEDING  REQUISITES 

William  Freeman  and  Company  Ltd.,  Suba- 
Seal  Works,  Staincross,  Barnsley,  South  York- 
shire. Tel:  Bamsley  84081.  Telex:  547186. 
'Canon  Babysafe,'  Jackel  &  Co.  Ltd.,  Kitty 
Brewster  Estate,  Blyth,  Northumberland.  Tel: 
Blyth  2596/7/8. 

BABIES'  NAPPIES,  PANTS, 
FEEDERS 

The  Tnmster  Co.  Ltd.,  Portland  Road,  Dork- 
ing, Surrey  RH4  1EW. 

BABY  PANTS 

Lewis  Woolf  Gnptight  Ltd..  144  Oakfield  Rd.. 
Sellyoak.  Birmingham  B29  7EE.  021-472 
4211.  Telex:  338666. 

Hellane  Manulacturing  Ltd.,  Burdett  House, 
Newbridge  Street,  London  EC4.  Tel:  01-248 
0276. 

Tnmster  Co.  Ltd.,  Portland  Road,  Dorking. 
Surrey.  (0306)  4970. 

BATHROOM  SCALES 

Hanco  International  Ltd.,  Unit  1 5,  Arden  For- 
est lnd  Est,  Alcester,  Warwickshire.  Alcester 
3456. 

BATTERY  OPERATED  WALL  CLOCKS 

Hanco  International  Ltd.,  Unit  15,  Arden  For- 
est lnd  Est,  Alcester,  Warwickshire,  Alcester 
3456. 

BOOKS  BY  JENSEN  TO  GUARD 
YOUR  MONEY 

"Buying  a  Shop  with  Notes  on  Selling"  could 
save  you  thousands.  Includes  specimen  con- 
tract, goodwill  assessment  factors  etc.  "More 
Profit  from  your  Stock."  How  to  use  space 
profitably,  how  to  budget,  how  to  research 
your  market,  etc.  £2.50  each  (inc.  UK  postage) 
from  booksellers  or  direct  from  author,  con- 
sultant Eric  Jensen,  B.Com.  M.P.S.,  39  With- 
dean  Crescent,  Brighton  BN1  6WG.  Tel: 
(0273  )  5010  7  9. 

BUBBLE  BATH 

The  best  buy  at  its  price.  Andre  Philippe  Ltd.. 
71/71b  Gowan  Avenue,  Fulham,  SW6  6RJ. 
Tel:  2194/2397.  Cables:  Andrephil,  London. 

BURSON  HOSIERY 

Credenhill  Ltd.,  214  Queens  Road.  Beeston, 
Notts  NG9  2DB.  Tel:  Nottingham  225913. 

CAPTAIN  MOLYNEUX 

Parfums  Molyneux,  Allenby  House,  3  Main 
Street,  Fulford,  Yorks.  0904  29752. 

CHEMIST  SUNDRIES 

William  Freeman  and  Company  Ltd.,  Suba- 
Seal  Works,  Staincross,  Bamsley,  South  York- 
shire. Tel:  Barnsley  84081.  Telex:  547186. 


CONTACT  LENSES 

Contact  Lenses  (Manufacturing)  Ltd..  14-16 
Child's  Place,  Earls  Court.  London  SW5  9RX. 
01-373  6607/9,  01-373  5000.  Telex:  919031. 

CONTACT  LENS  SOLUTIONS 

Contact  Lenses  (Manufacturing)  Ltd.,  14-16 
Child's  Place,  Earls  Court,  London  SW5  9RX. 
01-373  6607/9,  01-373  5000.  Telex:  919031. 
Barnes-Hind  Ltd..  lsis  Trading  Estate,  Statton 
Road,  Swindon,  Wilts  SN1  2PO.  Tel:  0793 
26591.  Telex:  499654. 

COLOSTOMY  & 
ILEOSTOMY  APPLIANCES 

Danmed  Ltd.,  Somersham  Road,  St  Ives, 
Cambs.  Tel:  0480-62600.  Telex:  32674. 

CONTRACEPTIVE  SHEATHS— HORI- 
ZON, CONTURE,  TAHITI,  STIMULA 

Contact  Wendy  King,  Sales  Administration 
Manager  of  Chefaro  Proprietaries  Limited, 
Crown  House.  London  Road,  Morden,  Surrey. 
Telephone:  01-542  3402. 

CONTAINERS— DISPENSING 
PLASTIC/GLASS  SAFETY  OR 
STANDARD  PACKS 


Ceebnte  Ltd.,  Newgate  Street  Village, 
Herts.  Cutfley  2622  (London  Code  2X4). 


COPPER  BRACELETS 

Sabona  Rheumatic  Relief  Co.  Ltd..  73  New 
Bond  St.,  London  Wl.  01-727  4165. 

COSMETIC  PURSES  AND  HOLDALLS 

John  O'Donnell,  Box  33,  Chelmsford  CM1 
5NH.  Tel:  Chelmsford  (0245)  56112. 

COSMETICS  &  TOILETRIES 

F.  C.  Paton  (Southport.)  Ltd..  43a  Old  Park 
Lane,  Southport,  Mersevside,  Southport 
27717. 

COSMETIC  MANUFACTURERS 
(TANGEC) 

Winanck  (UK)  Ltd.,  Unit  15,  Heywood  Indus- 
trial Estate,  Heywood,  Lanes.  (0706)  66201. 

COSMETICS 

Afro  Girl  Cosmetics  Ltd.,  77  Lower  Clapton 
Road.  London  E5.  01-985  8819  and  01-476 
5414. 

Creme  Simon  Ltd.,  7  Lauderdale  Parade. 
Lauderdale  Road.  London  W9  1LU.  Tel: 
01-286  7509. 

CREAMS 

H.  E.  B.  Pharmaceuticals  tor  dermatologica! 
creams  and  ointments.  J.  Waterhouse  &  Co. 
Ltd.,  6  Church  Street.  Ashton-u-Lvne,  Man- 
chester. 061-330  5667. 

CYDER  VINEGAR 

Whitewavs  of  Whimple  Ltd..  (Whiteways) 
Whimple',  Exeter  EX 5  2QJ  (0404)  822332. 
Telex:  42959. 

DANDRUFF  SHAMPOO 

Staltord-Miller  Ltd.,  166  Great  North  Road, 
Hatfield,  Herts.,  Hatfield  63221. 

DANDRUFF  SHAMPOO 
MEDCROSS  MEDICATED 

Andre  Phillipe  Ltd.,  71/71b  Gowan  Avenue. 
Fulham  SW6  6RJ.  Tel:  736-2194/2397. 
Cables:  Andrephil  London. 

DENTURE  CLEANERS 

Statlord-Miller  Ltd.,  166  Great  North  Road, 
Hatfield.  Herts.  Hatfield  63221. 

DENTURE  FIXATIVES 

Statlord-Miller  Ltd.,  166  Great  North  Road, 
Hatfield.  Herts.  Hattield  63221. 
Aezodent,'  Ayrton  Saunders  &  Co.  Ltd.,  34 
Hanover  St.,  Liverpool  L69  1BL.  Tel:  051- 
709  8282.  Telex:  62771  1. 

DENTURE  REPAIR  UNITS 

(Laboratories)  Ltd.,  Blakesley  Lodge,  Green 
Street,  Sunbury  on  Thames,  Middlesex.  Sun- 
bury  80303. 

DISTRIBUTORS  OF  COSMETICS  AND 
FRAGRANCES 

Germaine  Monteil  (UK)  Ltd.,  33  Old  Bond 
Street,  London  Wl.  01-629  1378.  Telex: 
264320  BACLDNG 

DISPENSING  TABLETS 


DISPOSABLE  NAPPIES 

Lewis  Woolf  Griptight  Ltd..  144  Oakfield  Rd., 
Sellyoak.  Birmingham  B29  7EE.  021-472 
4211.  Telex:  338666. 

DORMEL  MINIATURE 
FEEDERS/TEATS 


United  Novelties  Ltd.,  Field  Works. 
Leagrave  Street,  Clapton  Park,  London 
E5  90T,  01-985  2219. 


ELASTIC  AND  SUPPORT  HOSIERY 

Credenhill  Ltd.,  214  Queens  Road,  Beeston, 
Notts.  NG9  2DB.  Tel:  Nottingham  225913. 

ELASTIC  HOSIERY  LENTON 
PRODUCTS  (SUPREME) 

Newcastle  House,  Castle  Boulevard.  Not- 
tingham NG7  1HF.  Tel:  Nottingham  45462. 

ETHICAL  MEDICINES 
(POTABA  MYOTONINE) 

Glenwood  Laboratories  Ltd.,  19  Wincheap. 
Canterbury,  Kent.  (0227)  60139. 

EVANOL 

Benton  Beauty  Productions  Ltd..  Naseby 
House,  49  Elwood  Street,  Highbury,  London 
N5  1  EE.  Tel:  226  1984.  Cables:  Limitex,  Lon- 
don N5. 

FACECLOTHS 

John  O'Donnell,  Box  33.  Chelmsford  CM1 
5NH.  Tel:  Chelmsford  (0245)  56112. 

FASHION  JEWELLERY 

Exclusive  lines,  latest  fashions.  Jodez  (Man- 
chester) Ltd..  34  Shudehill,  Manchester  M4 
1  FY.  Tel:  061-832  6564. 

FEMINAX 


Nicholas  Laboratories  Ltd..  225  Bath  Road. 
Slough.  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

FIXTURES  AND  FITTINGS 


Fixtures  and  Fittings  for 
Dispensaries 
Complete  service  by  specialists 
Phone  Allan  Campbell 
AC  SHOPFITTERS 
34B  Jeffery  Street 
Gillingham,  Kent 
Medway  (0634)  55508 


Approved  Prescription  Services  Ltd.,  PO  Box 
15.  Whitcliffe  Road,  Cleckheaton,  West  York- 
shire, England  BD19  3BZ.  Tel:  Cleckheaton 
(0274)  876776. 


GARDEN  PRODUCTS 

Sorex  (London)  Ltd.,  Fulton  House,  Empire 
Way,  Wembley,  Middlesex  HA9  0LX.  Tel: 
01-902  8686. 

GEORGE'S  AMERICAN  MARVEL 
LINAMENT 

Hubert  Thomas  A.  C.  &  Co.  Ltd.,  Cop- 
perworks  Road.  Llanelli.  Dvled.  Tel:  Llanelli 
2576.  Telex:  Thomas  2576.' 

GROSS  PHARMACIST  CASH 
REGISTER 

Gross  Cash  Registers  Ltd.,  Crowhurst  Road. 
Holhnghurv,  Brighton,  East  Sussex  BN  1  8AQ. 
Tel:  0273  506241. 

HACTOS 

Hubert  Thomas  A.  C.  &  Co.  Ltd.,  Cop- 
perworks  Road.  Llanelli.  Dyfed.  Tel:  Llanelli 
2576.  Telex:  Thomas  2576. 

HAIR  CARE  PRODUCTS 

Alberto-Culver  Co..  Hound  Mills  Industrial 
Estate,  Telford  Road.  Basingstoke.  Hants. 
RG21  2YZ.  Tel:  0256-66808.  Telex:  858708. 

HAIR  COSMETICS 

Wella  (GB)  Ltd.,  Wella  Road.  Basingstoke, 
Hampshire  RG22  4AF.  Tel:  Basingstoke 
20202.  Telex:  858378. 

HAIR  FASHION  AIDS 

Laughton  &  Sons  Ltd.,  Warstock  Road.  Bir- 
mingham B14  4RT.  021-474  5201. 

HAND  BAG  ACCESSORIES 

Laughton  &  Son  Ltd.,  Warstock  Road,  Bir- 
mingham B14  4RT.  021-474  5201. 

HOMEBREWING  &  WINEMAKING 

Southampton  Homebrews  Ltd.,  Brewmaker 
House,  12  Rochester  Street,  Northam.  South- 
ampton SOI  1QW.  Tel:  36044/5/6. 
Viking  Brews  Ltd.,  28/29  Clive  St.,  North 
Shields,  Tyne  &  Wear.  Tel:  North  Shields 
73402. 

HOSPITAL  AND  HOME 
NURSING  REQUISITES 

William  Freeman  and  Company  Ltd..  Suba- 
Seal  Works,  Staincross,  Barnsley.  Tel:  Barn- 
sley 84041.  Telex:  547186. 


HOT  WATER  BOTTLES 

Cannon  Rubber  Co.  Ltd..  Ashley  Road,  Tot- 
tenham. London.  Tel:  01-808  6261/9.  Telex- 
261906. 

William  Freeman  and  Company  Ltd.,  Suba- 
Seal  Works,  Staincross.  Barnsley.  South  York- 
shire. Tel:  Barnsley  84081.  Telex:  547186. 

INSECTICIDES 

De  Witt  International  Ltd.,  (Dethlac),  Sey- 
mour Road.  London  E10  7LX.  01-539  3334. 
Sorex  (London)  Ltd.,  Fulton  House,  Empire 
Way,  Wembley,  Middlesex  HA9  0LX.  Tel: 
01-902  8686. 

INTER-DENS  STICKS 


Nicholas  Laboratories  Ltd.,  22i  Bath  Road. 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

INTER-DENS  TOOTHBRUSHES 


Nicholas  Laboratories  Ltd.,  22.i  Bath  Road. 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

ITALIAN  PERFUMES  (NAPOLEON) 
DESIREE  PERFUMES  AND 
COLOGNES 

'IN'  EAU  DE  PARFUM  AND 
ATOMISERS 

Andre  Philippe  Ltd.,  71/71b  Gowan  Avenue. 
Fulham  SW6  6RJ.  Tel:  736  2194/2397. 
Cables:  Andrephil  London. 

KITCHEN  SCALES 

Hanco  International  Ltd..  Unit  15,  Arden  For- 
est lnd.  Est.,  Alcester,  Warwickshire,  Alcester 

3456. 

KWELLS 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

LITESOME  SUPPORTERS 

Credenhill  Ltd..  214  Queens  Road.  Beeston. 
Notts  NG9  2DB.  Tel:  Nottingham  225913. 

MANICURE  ACCESSORIES 

John  O'Donnell.  Box  33.  Chelmsford  CM1 
5NH.  Tel:  Chelmsford  (0245)  561 12. 

MANICURE  ACCESSORIES 

John  O'Donnell.  Box  33,  Chelmsford  CM1 
5NH.  Tel:  Chelmsford  (0245)  56112. 

MATEY 


Nicholas  Laboratories  Ltd..  225  Bath  Road. 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

MEDICATED  TOOTHPASTE 

Stafford-Miller  Ltd..  166  Great  North  Road, 
Hatfield,  Herts.  Hatfield  63221. 

MEN'S  AFTERSHAVE  LOTION 
(MONSIEUR  PHILIPPE) 

Andre  Philippe  Ltd..  71/71b  Gowan  Avenue, 
Fulham  SW6  6RJ.  Tel:  736  2194/2397. 
Cables:  Andrephil  London. 

NATURAL  PRODUCTS  LTD. 
MANUFACTURERS  &  DISTRIBUTORS 

Natura  Products  Ltd..  90  Belsize  Lane.  Lon- 
don NW3.  01-435  1193/4  or  01-794  2244 
(Rephca  27893). 

NEW  VAGINAL  SYRINGE 

Satlron.  5  Rowlands  Road.  Worthing,  West 
Sussex  3JJ  BN11.  Tel:  Worthing  (0903- 
34034). 

PERFUME  (FETE) 

Partums  Molyneux,  Allenby  House,  3  Main 
Street,  Fulford,  Yorks.  0904  29752. 

PERFUME  (VIVRE) 

Parlums  Molyneux.  Allenby  House,  3  Main 
Street.  Fulford,  Yorks.  0904  29752. 

PHOTOGRAPHIC  EQUIPMENT 

Agta-Gevaert  Ltd..  Great  West  Rd., 
Brentford,  Middlesex  TW8  9 AX.  Tel:  560- 
2131  (25  lines). 
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PHOTOGRAPHIC  PROCESSORS 

Tvnecolour  Ltd-.  Western  Approach.  South 
Shields.  Tyne  &  Wear.  Tel:  0632  56391  I. 

PHOTOGRAPHIC  PROCESSING 
COLOUR— B/W 


SHOPFITTING 


RAPIDFOTO  LABS 

24-hr.  London  pick-up.  Same  day  mail 
service  return.  93  Crawford  St.,  London 
Wl.  Tel:  (11-723  6011. 


PHOTOGRAPHIC  WHOLESALERS 

Tynecolour  Ltd.,  Western  Approach.  South 
Shields,  Tyne  &  Wear.  Tel:  0632  56391 1. 

POLLEN  TABLETS 


j^pollenaps 

Approved  Prescription  Sen  ices  Ltd., 
P.O.  Box  15.  Whitcliffe  Road.  Cleck- 
heaton.  West  Yorkshire,  England  BD19 
3BZ.  Tel:  Cleckheaton  (0274)  876776. 


POWDER  COMPACTS 

Laughton  &  Sons  Ltd.,  Warstoek  Road,  Bir- 
mingham B14  4RT.  021-474  5201 

PRICE  MARKING 

Dymo  Ltd..  Retail  Svstems  Division,  Victoria 
Road,  Feltham.  Middlesex.  01-890  1388. 
Telex:  21204. 

PRICE  TICKETS,  LABELS  AND 
POSTERS 

Falconcraft  (Aluminium)  Ltd..  Hainault  Road, 
Romford.  Essex.  Tel:  Romtord  24621. 

RADOX  BATH  SALTS 


Nicholas  Laboratories  Ltd.,  225  Bath  Road. 
Slough.  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

RADOX  HERBAL  BATH 


Nicholas  Laboratories  Ltd..  225  Bath  Road, 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas.  Slough.  Telex:  848388. 

RADOX  SHOWERFRESH 


Nicholas  Laboratories  Ltd..  225  Bath  Road, 
Slough,  Bucks.  Tel:  Slough  23971  Grams: 
Nicholas,  Slough.  Telex:  848388. 

RENNIE 


Nicholas  Laboratories  Ltd..  225  Bath  Road. 
Slough.  Bucks.  Tel:  —  Slough  23971.  Grams: 
—  Nicholas  Slough.  Telex:  —  848388. 

RODENT  IC  IDES 

Rentokil  Ltd.  (Alphakil,  Rodine.  Biotrol) 
Products  Division  Felcourt.  East  Grinstead, 
Sussex.  East  Grinstead  23661. 
Sorex  (London)  Ltd.,  Fulton  House.  Empire 
Way,  Wembley,  Middlesex  HA9  0LX.  Tel. 
01-992  8686. 

RUBBER  STAMPS 

Mark  C.  Brown  &  Son  Ltd.,  P.O.  Box  69 
4  Baker  Street,  Hull.  Tel:  0482  23464. 

SUNGLASSES 


Sale  Optical  Company,  Normanhurst. 
195  Brooklands  Road.  Sale.  Cheshire. 


SURGICAL  DRESSING 

Adhesive  Fabrics  (Manchester)  Ltd.. 
Washington  Mill,  1  York  Street,  Manchester 
Ml  7DC.  Tel:  061-273  5285. 

SHQPFIYTINGS  AND 
EQUIPMENT 

1  alconcralt  (Aluminium)  Ltd..  Hainault  Road. 
Romtord.  Essex.  Tel:  Romtord  24261. 


ALPLAN 
SHOPFITTING  LTD. 

Alplan  House,  Cavalier  Road 
Heathfield,  Newton  Abbot 

Devon  TQ1 2  6TG 
Tel.  Bovey  Tracey  (0626) 

832059  —  3  lines 
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Modular  units  with  complete 
shopfitting  services.  NPU-NPA 
recommended  (for  15  years). 
Coloured  brochure  from: 
Olney  Brothers  Ltd., 
Northbridge  Road,  Berkhamsted, 
Herts.  HP4  1EG.  Tel:  5417/9 


E.  Plan  Ltd.,  E.  Plan  Estate,  New  Road. 
Newhaven  BN9  0HE. 

SHOP  FITTINGS  AND 
SELFSELECTION  SYSTEMS 

Modern  Merchandising  Services  Ltd..  P.O. 
Box  17.  Vicarage  St.,  Oldburv.  Warley,  West 
Midlands.    B6X    8HG.    Tel:    No.  021- 

552-2696/7. 

SHOPKIT 


SHOPKIT 

The  world's  first  D.I.  Y.  professional  shop- 
fitting  system.  Free  installation  offer.  Most 
shopfitters  would  charge  you  over  £3,000 
for  a  complete  refit  —  the  SHOPKIT  Price 
would  only  be  in  the  region  of  Ef  ,600.  So, 
apart  from  saving  you  £1,400.  we  will 
deliver  and  install  your  SHOPKIT  free  if 
your  order  exceeds  this  amount 

Details  from: 

SHOPKIT 

50  Ivatt  Way 
Peterborough  PE3  7PN 
Tel:  Peterborough  0733  265263 
Manchester  061-228  2561 

London  01-653  6653 
Birmingham  021-643  4636 


SILICONE  COATED  FOLEY 
CATHETER 

Warne  Surgical  Products  Ltd..  South  Way. 
Andover,  Hampshire  SPIO  5GB.  Tel: 
Andover  426 1.  Telex:  47236. 

SKIN  ADHESIVES 

Warne  Surgical  Products  Ltd..  South  Way. 
Andover.  Hampshire  SPIO  5GB.  Tel: 
Andover  4261.  Telex:  47236. 

SOAP  AND  PERFUME 
MANUFACTURERS 

Creme  Simon  Ltd.,  7  Lauderdale  Rd.,  London 
W9  ILL).  Tel:  (U-286  7509. 

SOOTHERS 

Lewis  Woolf  Griptight  Ltd.,  144  Oakfield  Rd., 
Sellyoak  Birmingham  B29  7EE.  Tel:  021-472 
421 1.  Telex:  338666. 

William  Freeman  &  Co.  Ltd.,  Suba-Seal 
Works.  Staincross,  Bamsley,  South  Yorkshire. 
Tel:  0226  84081 

SUPPORT  HOSIERY 

LENTON  PRODUCTS  (SUPREME).  New- 
castle House,  Castle  Boulevard,  Nottingham 
NG7  1HF.  Tel:  Nottingham  45462. 

SURGICAL  DRESSINGS 

Adhesive  Fabrics  (Manchester)  Ltd.. 
Washington  Mill,  1  York  Street  (off  Charles 
St.).  Manchester  M 1  7DE.  Tel:  06 1  -273  5285. 

"SPECIALIST"  CONTACT  LENS 
SOLUTION  WHOLESALERS 
1-1000  BOTTLES 

Hillyard  Contact  Lens  Supplies,  55  Barton 
Road,  Water  Eaton  Estate,  Milton  Keynes, 
Bucks.  (0908)  74537. 

SWIM  CAPS 

William  Freeman  and  Company  Ltd.,  Suba- 
Seal  Works.  Staincross.  Barnsley.  South  York- 
shire. Tel:  Barnsley  84081.  Telex:  547186. 

TAMPONS 


Tampax  Ltd.,  Dunsbury  Way,  Havant 
P09  5DG.  Hampshire,  Havant.  Tel: 
474141 


TEATS 

Lewis  Wooll  Griptight  Ltd..  144  Oakfield  Rd.. 
Sellyoak  Birmingham  B29  7EE.  Tel:  021-472 
421 1.  Telex:  338666. 

William  Freeman  &  Co.  Ltd.,  Suba-Seal 
Works,  Staincross,  Barnsley.  South  Yorkshire. 
Tel:  0226  84081. 

TINOL  TEETHING  SYRUP 

Chemist  Supplies.  103  Charlestown  Road 
East,  Woodsmoor,  Stockport,  Cheshire.  Tel: 
061-4X3  7630. 

TOILET  BAGS 

John  O'Donnell.  Box  33.  Chelmsford  CM1 
5NH.  Telephone:  Chelmsford  (0245)  561  12. 

TONIC  WINE 

Wlnteways  of  Whimple  Ltd..  (Whiteways) 
Whimple.  Exeter  EX5  2QJ  Tel:  (0404) 
X22332.  Telex:  42959. 

TOOTHBRUSHES 

Stafford-Miller  Ltd..  166  Great  North  Road, 
Hatfield,  Herts.  Hatfield  63221. 

TRANSLET  ROYAL  COLOSTOMY  SET 

Searle  Medical,  P.O.  Box  XX,  High  Wycombe 
Bucks  HP12  3RE.  Tel:  High  Wycombe 
446551.  Telex:  837555. 

TRANSLET  OSTOMY  DEODORANT 

Searle  Medical,  P.O.  Box  XX.  High  Wycombe 
Bucks,  HP12  3RE.  Tel:  High  Wvcombe 
446551.  Telex:  837555. 

TRANSLET  KARAYA  GUM  FOR 
OSTOMISTS 

Searle  Medical,  P.O.  Box  88,  High  Wycombe. 
Bucks  HP12  3RE.  lei:  High  Wycombe 
446551.  Telex:  X37555. 

TRAVEL  SICKNESS  REMEDIES 

Stafford-Miller  Ltd..  166  Great  North  Road. 
Hatfield,  Herts.  Tel:  Hatfield  63221. 

TRUGEL 


UVISTAT 


W.  B.  Pharmaceuticals,  P.O.  Box  23 
Bracknell,  Berkshire.  Tel:  Bracknell 
50222.  Telex:  847634. 


UROLOGICAL  FOLEYS 

Warne  Surgical  Products  Ltd..  South  Way, 
Andover,  Hampshire  SPIO  5GB.  Tel- 
Andover  4261.  Telex:  472.36. 

WATER  PIK 


Teledyne  Water  Pik  (UK)  Heath  row 
House,  Bath  Road.  Cranlord,  Hounslow 
Tel:'01-X97  2501. 


WHIRLING  SPRAYS 

Saffron.  5  Rowlands  Road,  Worthing.  Westl 
Sussex  3JJ  BN1I  Tel:  Worthing  (0903-1 
34034). 

William  Freeman  &  Co.  Ltd..  Suba-Seall 
Works,  Staincross,  Barnsley.  South  Yorkshire.! 
Tel:  Barnsley.  84081.  Telex:  547186. 

WHISTLING  POPS 


Nicholas  Laboratories  Ltd..  225  Bath  Road 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas.  Slough.  Telex:  84838X. 


WHOLESALERS 

M.  Baum,  Wholesale  Chemists  Ltd.,  Monk-I 
wearmouth,  Sunderland.  Tel:  Sunderlandji 
710X1. 


CASH  &  CARRY 

(T.  BRYANT  &  SON  LTD.) 

OLD  BOSTON  TRADING  ESTATE 
PENNY  LANE,  HAYDOCK 

Telephone: 
Ashfon  in  Makerfield  76644 
Service  to  the  Independent  Trader 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough.  Bucks.  Tel:  —  Slough  23971.  Grams: 
—  Nicholas  Slough.  Telex:  —  84X388. 


"Medicines  Act  1968 
Part  III  and  Poisons 
Act  Implementation" 


Copies  of  the  above  supplement,  included  with  the 
1978  edition  of  Chemist  &  Druggist  Directory,  are 
available  separately,  price  £1 .00  (p  and  p  1 0p  extra). 


Orders  to: 

Benn  Publications  Ltd, 
Sovereign  Way, 
Tonbridge, 
Kent  TN9  1RW. 


Typesetting  and  graphics  by  Tottenham  Typesetters  Ltd.,  London  Nf5.  Printed  by  Riverside  Press  Ltd 
EC4A  3JA.  Registered  at  the  Post  Office  as  a  Newspaper  21/27/8S. 


Whitstable,  Kent.  Published  by  BENN  PUBLICATIONS  LTD.,  25  New  Street  Square,  London 


Over  61  million  people  every  month 
will  see  the 


CAMPAIGN 
in  1978 


ANTI-SMOKING  CAPSULES 


Stock  up  now  and  Reap  the  Benefit 

In  1978  NICOBREVIN  will  be  advertised  regularly  in  20  National 
Sunday,  Daily,  Weekly  and  Monthly  publications.  Many  people  want 
to  give  up  smoking,  and  NICOBREVIN  makes  it  easier  tor  them — 
complete  course  —  does  not  affect  sense  of  taste.  With  this  new 
advertising  campaign,  you  must  benefit.  Make  sure  your  stocks  are 
there,  don't  miss  a  single  sale.  Ask  your  wholesaler  NOW.  Showcards 
and  display  packs  available,  and  NICOBREVIN  gives  you  a  good 
profit  margin. 

Ask  your  wholesaler  for  supplies,  or  write  to  sole  distributors 


MILLER.  13  GOLDEN  SQUARE.  LONDON  W.  1 .  Tel :  01  734  4246/9 


W€dplll<i)i)AA 
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continental  style  shopfittings  designed  for  todays  Pharmacy 
plus  full  service  —  complete  installations 
Olney  bros  ltd   jado  house,  northbridge  road, 
jRSv  berkhamsted,  herts  hp4  leg 
■■■■      free  colour  brochure  04427-5417/9 


SURGICAL  ELASTIC  HOSIERY 
BELTS  —  TRUSSES 

•  TWO-WAY  STRETCH  ELASTIC  YARN 

•  FLATBED  KNIT  &  CIRCULAR  KNIT 

•  NYLON  LIGHTWEIGHT  STOCKINGS 

•  NYFINE  LIGHTWEIGHT  TIGHTS 

•  SEAMLESS  ONE-WAY  STRETCH 

•  NYLON  NET 

Stock  Sizes  or  Made-to-Measure 
Obtainable  direct  or  through  your  wholesaler.  Write  for  literature. 

Stock  Belts  (Abdominal  and  Spinal)  -  Elastic  Band  Trusses  -  Jock  Straps 
Suspensory   Bandages      -      Athletic   Slips  Stockinette  Bandages 

Vernon  Works,  Basford,  Nottingham 
Phone:   77841-2         Grams:  Eesiness 


As  the  temperature 
goes  up,  so  do  the  sales 
of  Evian. 

Evian  Mist  Spray  is  pure  natural  mountain 
spring  water  from  the  Alps. 

It  comes  in  a  special  dispenser  that  sprays 
millions  of  microscopic  droplets  to  tone, 
soothe,  moisturise  and  refresh  all 
skin  types. 

In  the  summer,  the  hot 
weather  dries  and  tightens  the 
skin,  so  Evian  Spray  is  used  to 
naturally  replace  lost  moisture. 

Encouraged  by  regular 
advertising  in  leading  magazines, 
more  and  more  women  will  be 
taking  the  heat  off  with  Evian 
Spray  this  year. 

Make  it  a  refreshing  source 
of  new  sales  for  you. 

Evian  Mist 
Spray. 


a  leaii 


NAME. 


ADDRESS. 


Please  send  me  more  information  about  Evian  Spray. 

JICA  Products  Loramie,  Dockett  Eddv,  Chertsey,  Surrey. 
Telephone:  Chertsey  63217. 


E.    SALLIS  LTD. 
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How  to  satisfy 
your  most  demanding  customers 


Thecry  is  going  up.  When  they  start  on  Nursery  Newborn  teats  they  want 
to  carry  on  with  the  same  soft,  yet  resilient  latex. 

And  they  can,  by  progressing  to  Freflo  and  then  to  Variflo  variable  flow 
rate  teats. 

They're  happy  too,  with  lightweight  Nursery  Polycarbonate  feeding 
bottlesand  supremely  comfortable  in  super  soft  and  absorbent  Nursery  throw 
away  nappies. 

Not  to  mention  the  contentment  of  Flexi-ring,  Hushmaster  and  Ortho- 
dontic hygienic  soothers. 

Such  a  volume  of  opinion  can't 
go  unanswered.  Order  your  stocks  of 
Nursery  products  early  to  meet  the 
demand  of  consumer  advertising. 
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by  Griptight 


1  ! 


Lewis  Woolf  Griptight  Limited,  Home  Sales  Department,  144  Oakfield  Road, 
Selly  Oak,  Birmingham  B29  7EE.Telephone  021-472  421 1. 


